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Independent Media Join Together for Fundraiser Day

On February 15, over 30 media organizations will participate in Support Your Media Day, a ground-breaking, nation-wide collaborative fundraiser for independent media outlets.

The Media Consortium, a national network of independent media outlets, is proud to announce Support Your Media Day, an innovative revenue generation experiment for independent media. On Wednesday, Feb. 15, 2012, over 30 media outlets will come together in friendly competition to vie for matching grants and raise funds to support the independent media sector. Support Your Media Day will combine live and online platforms with social media tools to encourage audiences to contribute to and fundraise for their media organization of choice.

What: Support Your Media Day
When: 8:00 am ET-11:59 pm PT on Wednesday, February 15

Where: Everywhere! Visit supportyourmedia.razoo.com or #supportyrmedia to learn more.
“Independent media is vital to democracy and will play a critical role in the 2012 election year. Support Your Media Day is a chance for communities to stand up and support the independent media,” says Jo Ellen Green Kaiser, Executive Director of The Media Consortium. “For media, this  day presents a fantastic opportunity for outlets to target new donors in a low-risk environment. It’s a first-ever collaboration to generate revenue and to generate support for the sector as a whole.”
Journalism’s revenue challenges, especially for independent, progressive journalism, are a persistent problem. Many organizations have dipped their toes into new fundraising opportunities, but have often had to experiment alone. February 15 will mark the first time that media outlets that compete against each other for users will work together to raise money for themselves and the sector.

The idea for the fundraiser was generated by a group of Media Consortium members who participated in a Consortium-run Incubation and Innovation Lab. Truthout, Colorlines, The Uptake, In These Times, Ms. Magazine, and The American Independent News Network worked together to develop a fundraising experiment that could be scalable, replicable, and integrate new fundraising strategies. A collaborative fundraiser quickly rose to the top as a means of maximizing community and minimizing risk for members.

To find out more about Support Your Media Day, contact Jo Ellen Green Kaiser at joellen@themediaconsortium.com, or visit supportyourmedia.razoo.com.  

About us

The Media Consortium is a national network of over 50 leading, progressive independent media outlets. Our mission is to amplify independent media’s voice, increase our collective clout, leverage our current audience and reach new ones. Our members include magazines, web sites, television networks, radio, and film producers. 

www.themediaconsortium.org
