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Digital Innovation Studio Workbook Instructions (https://sites.google.com/site/digitalstudioworkbook/) 

  

Thanks for participating in the Media Consortium’s Digital Innovation Studio (DIS)! The Media Consortium is using Google Sites to put together the DIS Workbook, an online space to help you collect, share and discuss information; brainstorm and pitch experiments; and keep track of all necessary dates as we work through each lab.  
  

The home page of the Workbook gives you access to the 3 topic areas; moving into mobile, community and journalism, and new revenue generation strategies. Instructions below include:
1) Posting and Receiving Information for Lab Research 

2) Using Google Wave for Conversations and Experiment Brainstorming 

3) Utilizing the Calendar for the timeline/deadlines 

4) Additional Features: Blogs, Uploading documents and more 

  

Posting and Receiving Information for Lab Research 
Posting Information 
MC Staff has built an aggregated feed of information based on your lab topic using Delicious tags. The purpose of the feed is to collect and share relevant information with the group that will drive conversation and debate for experiment brainstorming. We'll primarily collect information during the Research phase (first 3-4 weeks) of the lab. Anytime you come across interesting research, articles, information, etc.. about your lab topic, please make it a habit to post it to Delicious to share with your fellow lab mates. Please sign up for a Delicious account if you don't have one yet. To begin collecting information yourself and have it show up in this feed, simply tag any item using Delicious, with 2 tags: 
TMC_Handbook (ALWAYS use this tag) 
The corresponding sub topic tag as follows:
Community & Journalism: NewModels_tmc
Moving into Mobile: Mobile_tmc
New Revenue Generation: RevenueStreams_tmc 

  

If you are posting something that corresponds with more than one of these sub tags, please feel free to post all appropriate.  (i.e. an article about revenue generation through mobile tag it, TMC_Handbook, Mobile_tmc and RevenueStreams_tmc). If your organization is participating in more than one lab, do not hesitate to start tagging relevant information for your second lab, even if it hasn't started yet. 

Receiving the saved information: 

Following and accessing the information saved through Delicious can be done by through RSS Feeds, Twitter and Email alerts. They will also all be saved on the corresponding lab's resource page on the DIS Workbook. You can follow one feed or follow the master feed which will compile information from all lab topics in one place. 
  

1) Subscribe to the RSS in a Reader of your choice (also found by clicking on the embedded RSS feed on each topic page and subscribing.) 
Master 
Community & Journalism 

Moving into Mobile 

New Revenue Generation Strategies 

  

2) Follow the Twitter feed: 

Master  @mcdismaster 

Community & Journalism @mcdiscj 

Moving into Mobile @mcdismobile 

New Revenue Generation Strategies @mcdisrevenue 

  

3) Go to the Workbook and subscribe to a topical daily email digest or subscribe to the Master feed email digest: https://sites.google.com/site/digitalstudioworkbook 
  

We will be discussing content and questions generated from these posts on our weekly calls, so please be sure to POST and READ the information saved on a regular basis. 

Communicating with the group

We encourage you to share and discuss revenue strategies with the group! We've found that email conversations work best and you can easily communicate with the entire group by sending an email using the Google Group.

Moving into Mobile: dis-moving-into-mobile@googlegroups.com
Community & Journalism: dis---community--journalism@googlegroups.com
New Revenue Generation: dis-revenuegeneration@googlegroups.com 

Utilizing the Calendar for the timeline/deadlines 
A calendar for all calls, deadlines, and more will be posted on your lab's page.  As participants you will be invite to view the calendar and you are able to adjust your settings to provide you with notifications at the time and frequency of your preference.  We suggest setting up a daily reminder of scheduled events.  Please refer to this calendar to keep track of all scheduled events for this lab. 

Additional features 
The Workbook also features a blog where participants can post longer thoughts and results on experiments. While most conversations will occur in Google Wave, the blog gives participants the space to provide more details accounts of their reports.  Since the blog does not function in a way that can notify participants of when a new post is up, we suggest that new posts also get noted in Google Wave.  The Workbook also has the ability to attach documents or post comments to each page.  While we recommend using Google Wave, to allow the group to communicate in real time, writing blog posts, attaching documents or posting comments to the site is also available, but it will require for you to send notice to the group so others will know that you have posted something.  
  

Google Sites allows for calendars, files, documents or any gadget to be embedded on the Site.  While you are able to attach documents yourself, as we work through the lab if there is a feature or document that you would like to see embedded on the site, please contact Jeanne Jeanne@themediaconsortium.com.  
  

  

  

  

  

