Thom Hartmann Show Application for TMC membership

1.    What is your organization’s mission and vision?  To produce high quality radio and TV that both captures an audience, conveys a progressive message, and earns a living for us.
 
 
 2.   Why do you want to join The Media Consortium?  Synergy and community.
 
 
 3.   Would you like to be an associate or full member (full members get all benefits but have to participate more) ?  I don't know the benefits, so can't really answer.  I do not have time to participate more, so probably associate.
 
 
 4.   How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography?  3 million weekly commercial radio listeners, unknown weekly Pacifica radio listening audience on about 50 stations, and on FSTV in 35 million homes that has become the #1 show on that TV network.  Average listener and viewer is probably a boomer, white, and affluent, although we have a lot of calls from minorities and rural areas on FSTV which is mostly seen in rural areas.
 
 
 5.   What is your operating budget (kept confidential)?  area of $1.5 million/year

 6.   How many staff do you have?  12

 7.    What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.) Radio, TV, books
 
 8.   How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience.
 
 Radio, TV, books, events, website, youtube, facebook
 
 9.   What infrastructure is your organization looking to build? (e.g., what help do you want from us? you can leave blank)  Internet/facebook; development/advertising
 
 10.  Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
 Reach to national audience, expertise in framing and messaging, radio and video production
 
 11.  How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.)
 
 media producer
 
 12.  Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects?  Occasionally.
 
 
 13.  Who will be the primary MC contacts for your organization?  Louise Hartmann
