Tell us about your organization’s mission and vision. 

RP& E publishes news, views and analysis of the social and environmental justice movements. 
RP&E is an essential tool for research in  environmental justice history and a window into the future for progressive organizers nationwide.
The journal was founded in 1990 as a joint project of the Urban Habitat Program and the California Rural Legal Assistance Foundation’s Center on Race, Poverty & the Environment. Luke Cole and Carl Anthony were the founding co-editors. Since January 2004 RP&E has been solely a project of Urban Habitat. B. Jesse Clarke has served as editor since 2006.

Why do you want to join The Media Consortium?
We want to work with other progressive media outlets to cover issues of race and class particularly as they intersect with the urban environment.  We are planning a substantial increase in frequency and volume of production over the next 2-3 years and TMC seems like a natural next step.

How do you see your organization as a fit for The Media Consortium?  Would you like to be an associate or full member?
We can go either way but aren't sure what the scope of involvement a full membership would entail.  We are involved in a number of local collaborations with Making Contact, KPFA  and KALW programs and other outlets. Might make most sense to start associate members and get into more frequent communication with other members but we are growing rapidly and likely could deal with full membership.

How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 
Originally a regional journal on the academic /activist boarder we continue to have a primary audience of progressive activists, academics and policymakers looking at issues of racial and economic justice.  We produce about 50-75 original articles 1000-2000 words in length annually. We have print run of 3000 copies and a monthly web readership of approx 25,000 and serve over 1 million pages annually.

What is your operating budget?
Approx. $120,000 (although many in kind and support services are provided by our parent organization resulting in an effective budget of $150,000 or more.)

How many staff do you have?
We have 1.25 FTE staff and a network of freelancers and contractors for writing, editorial and production work.

What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Print, web, and podcasts.

How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 
We use Constnat Contact, Google groups, Itunes, Mixpod (Myspace) and will be using Vimeo for video hosting.

What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
We are upgrading pour web and mutli-media presence.

Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members? 
Not sure—what are you looking for?

How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.) 
Publisher/producer

Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects?  
Available on a quarterly basis for meetings, ongoing for email/phone conference.

Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.)
B. Jesse Clarke

These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place? 
Christine Joy Ferrer
