Much of the presentation was based on learnings from the MyBarackObama campaign, with the main idea of pushing a community towards self-organization and guiding them towards specific goals. As discussed a bit, the context of community building among media organizations is much less urgent and goal-oriented than a hugely historical presidential election. How would you suggest translating these same strategies and efforts — self-organized infrastructure, information sharing, fundraising, event hosting, email outreach, etc. -- into something more continuous (a book publisher or even a particular title, a magazine, etc.) and ever-evolving?

Many thousands of nonprofits have tried to use Facebook as a fundraising platform, to recruit donors. But less than 1% of these nonprofits have ended up feeling that their Facebook fundraising efforts were worth it, compared to other more tried-and-true fundraising approaches into which they could have invested the same energy and resources.  Part of the problem that many nonprofits express is that with Facebook they rarely are able to capture the email addresses of their Facebook "friends," nor are they successful at enticing Facebook users to click through and visit the nonprofits' own websites.

· So are these nonprofits going about fundraising via Facebook in the wrong way? If so, what is the right way?

· Or is it just that nonprofits should NOT be thinking of Facebook as a fundraising platform at all, but rather as just a way to build awareness of their causes?

You discussed the amount of testing that you and the online team did in terms of messaging and design, such as testing things as minute as the color of different donate buttons on the landing pages. Through that testing he and others must have created an incredible knowledge base of lessons learned for email fundraising and activism. While obviously organizations and media outlets need to do their own testing for their members and audience/topic…

Are there any top line lessons you’ve learned about messaging?

Are there any plans for or ways to share those lessons with the broader progressive community?

Do you have any suggestions for popularization of a Product Page using facebook? Media organizations are currently promoting on their own website, via their newsletter, and with links on other social networking sites. However, one questioner thought there must be a way to capitalize on the huge number of people using Facebook. Other than Facebook Ads, do you have any strategic recommendations?
Has there been any transition from local community building to online community building nationwide?  If so, what have been some successes and challenges?  What are some useful online tools you have used for this?
4. You spoke very briefly about Facebook Connect and Google Connect. Can you elaborate on what these platforms are and how our media organizations could benefit from them?

