Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com.

1. Tell us about your organization’s mission and vision. 

· Our mission is to provide an alternative media viewpoint from a “young” perspective, particularly as an alternative to the mainstream media outlets that have not don ea good job of interesting young people in what’s taking place around the world every day.

2. Why do you want to join The Media Consortium?

TMC is made up of colleagues and individuals whom we’re already in touch with and know we share values with, or organization with whom collaborating would be a natural fit. TMC membership seems like a natural fit for Midweek Politics.

3. How do you see your organization as a fit for The Media Consortium? Would you like to be an associate or full member?

Currently undecided. Both are reasonable possibilities, would like to discuss more with TMC staff before deciding.

4. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 

Our audience is based across the US, with some affiliate stations in Canada, Mexico, Ghana, and Sweden. We have strong bases in both college towns (on college radio and TV stations), as well as among an older audience on public access and satellite TV.

5. What is your operating budget?

Under $100,000 per year

6. How many staff do you have?

Host plus 2 part time

7. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)

Public radio & television, Youtube & podcast, DirecTV & DISH Network via Free Speech TV

8. How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 

Public radio, public access TV, website, podcast, youtube, itunes, facebook, twitter

9. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)

Advertising, Membership Program growth

10. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?

Development of paid membership programs, low-budget effective marketing and distribution techniques

11. How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.) 

Media producer & distributor

12. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 

Yes!

13. Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place? 

David Pakman will be the primary contact.
