
1. Tell us about your organization’s mission and vision.  

The mission of Kosmos Associates Inc. publishers of Kosmos: The Journal for Global 
Citizens and the New Civilization is to inform, inspire and engage individual and collective 
participation in a global shift of a higher-order consciousness, and in the transformation of our 
political, economic, cultural and social structures to reflect this shift. We endeavor to do this 
through new ways of thinking about our commonality and diversity, and through transforming 
and connecting the objective world of global realities and the inner world of spiritual values and 
cultural worldviews.  
 
We are the first generation called to co-create a sustainable and compassionate global 
civilization and world community. The call has become urgent as we awaken to the radical 
choice: either extinction or survival with a more enlightened consciousness. We believe that the 
leading edge, evolutionary and inclusive integral worldview is the most comprehensive approach 
to personal, cultural and global transformation today, and holds the promise of shaping our 
emerging global civilization in a direction worthy of human dignity. 

 
2. Why do you want to join The Media Consortium? 

We wish to collaborate, partner with and learn from others in the field of media. This is 
particularly important as a new paradigm is emerging which asks us to create and 
experiment with new ways of creating media. 

 

3. How do you see your organization as a fit for The Media Consortium? Would you like to be 
an associate or full member? 

We fit in with other forms of media that are developing the “new” media. We would like to be 
full members. 

 

4. How would you describe your primary audience in terms of size, diversity/demographics, 
lifestyle and geography?  

Our audience is about half American and the rest from 117 countries. We are international in 
outreach and reach an audience perhaps that others in the Consortium do not. 

 

5. What is your operating budget? 

Around $140,000 per year. 

 

6. How many staff do you have? 

Two 

 

7. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social 
networks, etc.) 

A print Journal and a website.  

 

8. How do you reach your audience? Please list subscriptions, online presence, listservs, or any 
other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage 
your audience.  

Mostly through word of mouth and our contacts through the international community and 
consciousness movements. We have subscribers, online presence, newsletter and use 
FaceBook and Twitter. 

 



9. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, 
technological innovations, editorial planning, etc.) 

We would like to explore different models with others in the Consortium. 

 

10. Does your organization have any areas of expertise that could be helpful to The Media 
Consortium and its members? 

   I think what we have to offer as said above is an international approach. I am not sure what 
else would be new, but we are willing to share any of our skills that would help. 

  

11. How does your organization fit into the progressive media network? (e.g., media producer, 
distributor, monitor, reform/justice, etc.)  

Our Journal and work fits in well with the progressive median network  as we explore the 
new paradigm thinking in politics, economics, religion, society and culture – especially as it 
involves global issues. 

12. Is your senior management willing and able to contribute to Consortium discussions, 
meetings, and projects?  

We consider ourselves adaptive and resilient. 

 

13. Who will be the primary MC contacts for your organization?  (We recommend one editorial 
contact and one business contact.) These representatives will be expected to attend MC 
meetings, convey pertinent information regarding our projects to your staff, and ensure that 
your organization is involved in MC-related projects and conversations. If these contacts are 
unable to participate, who will serve this role in their place?  

Nancy Roof, Editor in Chief will participate as well as Ruth Hanavan, Communications and 
Business Manager. 

We will both be able to attend the October meeting if accepted for membership. 

 

Nancy Roof 

Founding Editor, Kosmos Journal 
www.kosmosjournal.org 

 

Return to erin@mediaconsortium.com 

	
  


