A JOURNALISM CODE 
FOR THE 21ST CENTURY
A working document of the Journalism Code Project


If you edit please include margin notes explaining your work. If you are relying on source material, add a citation to the end of this document. . We use the term “values” within statements that provide an overriding sense of purpose or mission.  We speak of “principles” as within statements that express how values are expressed or applied.


RELATED LINKS:
· The Journalists’ Manifesto -- Eleven Pledges 

· LINK: Project wiki page, with references
· LINK: Background report on the Journalism Code Project
sIn this document, we use the term “values” within statements that provide an overriding sense of purpose or mission.  We speak of “principles” as within statements that express how values are expressed or applied. 
1. Where information is abundant, journalism must spotlight and create knowledge based on facts and objective truth. 



2. Journalism must help the public to select and create knowledge needed to be self governing. 



3. Journalism builds public trust through public engagement and working transparency.



4. Journalism values, principles and purposes may be practiced by anyone and found anywhere.



5. Objectivity is relative and depends upon point of view, in journalism practiced independently or with advocacy.



6. Logic, context, clarity, accuracy and proportion are hallmarks of quality journalism.



7. The public has a right to know the collected journalism values, principles and purposes of the practitioner, who is obligated to openess about them.



8. All journalism is fact-driven and respectful of objective truths.



9. Journalism at its best seeks to foster diversity, inquiry, dialogue, consensus and solutions.



10. Journalism has an obligation to make a difference.
C:\Users\Bill\Google Drive\journalism-code-project\journalism-code-for-the-21st-century-04-08-17-BD.doc

