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“Outing the Corporations” Investigative Reporting Proposal
Application Deadline: July 1 

Return to: erin@themediaconsortium.com

Application Length Limit: 4 pages
Name: 

 Joe Macaré 


Title:

Communications Director


Organization: 
In These Times
Will you be responsible for overseeing the program at your organization? No
If no, please enter name and title here:

Joel Bleifuss, Editor & Publisher, In These Times—editing
Todd Lillethun, Flicker Effects Productions (and Program Director, Chicago Filmmakers)—direction/production

Kim Spencer, Link TV— hosting and distribution

Gordon Quinn, Artistic Director and co-founder Kartemquin Films—cinematic advisor

James Schamus, CEO, Focus Features—cinematic advisor
If you have read and agree to the requirements to the program, please mark X here: X
1. Why is your organization interested in reporting on the topic of corporate influence on our democracy? 


Since In These Times’ founding in 1976, the magazine has been (as our mission statement states) “committed to political and economic democracy and opposed to the dominance of transnational corporations and the tyranny of marketplace values over human values.” The Citizens United v. FEC decision threatens to undermine political and economic democracy in the United States and to permanently enshrine corporations as our national and global masters. As such, it has never been more important for independent journalism to expose the influence of corporate money on the U.S. political system.
Moreover, this project is in line with our existing editorial plans for Fall 2011. As already planned in conjunction with the We The People Project, In These Times’ October 2011 issue will be a special issue based around the proposed Constitutional Amendments to curtail corporate power by effectively overturning Citizen United. The issue will also include a story by Joel Bleifuss on the debate over the strategies of the two campaigns to amend the constitution. The article will lay out the cases made by proponents of the two different approaches and feature critiques from dissenters who think efforts to amend the constitution are misguided. 

2. Has your organization reported on this topic in the past? Yes 

If so, please share headlines and links to past reporting over past year:
· Corporate Con Game: How the private prison industry helped shape Arizona’s anti-immigrant law. By Beau Hodai. Cover story, July 2010 issue: http://www.inthesetimes.com/article/6084/corporate_con_game/ 
· Publicopoly Exposed: How ALEC, the Koch brothers and their corporate allies plan to neuter public employee unions and privatize government. By Beau Hodai. Cover story, August 2011 issue – on newsstands and online in mid-July.
3. Please provide a brief outline of the likely topic(s) that your media organization(s) would focus on and why. Let us know what scoop you hope to uncover, scandal you hope to lay bare, or top-secret information you want to blow up. 

Over the course of the 2010 midterm election cycle, candidates for federal and state spent hundreds of millions of dollars to get elected. Much of that money went to "consulting" firms that managed all aspects of campaigns, from candidate grooming, campaign image manufacturing, fundraising and staff management to electioneering communications. Many of these consulting firms are subsidiaries of national lobbying firms. In other words, corporations whose main function is lobbying play integral roles in electing candidates to public office, and then those same companies lobby the elected official on behalf of corporate clients—many of which were also contributors to the candidates’ successful campaigns. 

Beau Hodai’s story will expose the relations between private- and public-sector clients established through these campaign “consulting” ties and examine the influence exerted by lobbyists in order to protect the culture of the public-private sector “revolving door” from legislation that seeks to close it. Central subjects of his story may include:

Brian Wild, a former senior advisor to the office of Speaker of the House John Boehner. Wild drafted the GOP’s 2010 "Pledge to America,” which among other things promises to end "backroom dealings" on Capitol Hill. In February 2011, Wild joined the lobby firm of Mehlman Vogel Castagnetti (MVC). As a principal at MVC, Wild represents such corporate giants as Corrections Corporation of America (CCA), American Petroleum Institute, Clear Channel, Astrazenica Pharmaceuticals and Hewlett-Packard. Prior to working for Boehner, Wild was employed first as a lobbyist for the U.S. Chamber of Commerce, then with The Nickles Group, where he lobbied for Exxon Mobil, Comcast, Pfizer and AIG. He was joined at Nickles Group by Hazen Marshall (former staff director, Senate Budget Committee) and Rachel Jones Hensler (former tax policy director, Senate Budget Committee). In short, Wild left the private sector for 10 months, set legislative policy initiatives for Republican House leadership, and then swiftly returned to the more profitable private sector.

Arizona Governor Jan Brewer's 2010 campaign manager and top advisor was Charles "Chuck" Coughlin. Coughlin is also the founder, proprietor and principal of Highground Public Affairs Consultants. This influential Phoenix lobby firm represents not only governmental entities, but also private corporations that have a sizable interest in the functions of government, such as CCA, Aramark (a leading private provider of prison/jail commissary/foods) and Accenture, LLP (a governmental consulting and "outsourcing" firm). Highground Inc. also represents Salt River Project (SRP), a leading Arizona quasi-public utilities provider. SRP's chief lobbyist also serves as the Arizona private sector chair of the American Legislative Exchange Council (ALEC). Among the ranks of ALEC's corporate members are Highground clients CCA, SRP and Accenture. 

Floridians for Conservative Leadership, a PAC established to fund the early political activities of former Florida State Representative and current U.S. Senator Marco Rubio (R-Fla.). This PAC paid out tens of thousands of dollars through 2003-2004 in "consulting fees" to Sebastian Aleksander’s Aleksander Group and Richard Reeves’ Southern Consulting Group (SCG). These groups in turn represented clients (e.g. AT&T for Aleksander Group, the law firm James, Hoyer, Newcomer for SCG) who contributed thousands of dollars to the PAC.

4. Please provide a sketch of how your organizations would produce the investigative piece:

a) Primary and secondary platform(s) (text/web): Beau Hodai’s report will appear in the October 2011 In These Times issue and on InTheseTimes.com in mid-September.

b) Production element(s) video/audio/visual/text (or combo): Flicker Effects Productions will produce a 10-minute video on behalf of In These Times, to be hosted at InTheseTimes.com and at Link News, Link.TV’s semantic video site, and to be broadcast nationwide on Link TV. This video will consist of an interview with a prominent individual featured in or affected by Hodai's story (e.g., a politician crusading against lobbyist influence in a state singled out for an egregious example). It is our intention to leverage this video to raise funding to complete a 25-minute documentary that would also be aired on Link.TV.

c) Community Engagement tactics: This October issue of In These Times will be placed in the packets of everyone attending the Campaign for America’s Future “Take Back the American Dream” conference in October.
5. Please provide a simple budget breakdown in a separate document clarifying what resources you will invest on reporting, production and impact.  See attached. 

6. Please provide a quick snapshot of your audience:
Size: In These Times has a Print Circulation of 19,600, and Inthesetimes.com receives 250,000 average pageviews per month. We have 11,160 e-newsletter subscribers, 2,145 Twitter followers and 2,787 Facebook fans. Link TV videos have been viewed online over 3.4 million times over the past year. More than 6.7 million Americans watch Link TV on a weekly basis.

Geographic Distribution: In These Times’ print readers are mostly based in the U.S., with some readers in Canada and Western Europe. Our top three states for website visitors are California, Illinois and New York. Link TV is available nationwide in 33 million U.S. homes receiving satellite television on DIRECTV channel 375 and DISH Network channel 9410, and select blocks of Link programs are shown on more than 200 local cable channels across the country, that reach an additional 20 million US households.


Demographics: In These Times magazine sells mostly to an older, white, baby boomer audience (with a high proportion of academics), but our website reaches a younger audience who include activists and members of the labor movement. Our Facebook users are 42% female, 52% male; evenly spread among age groups. Link TV’s programs are watched regularly by journalists, educators, students, policy influencers, decision-makers and average citizens from all walks of life. Viewers are ethnically diverse, educated and engaged. Although Link reaches all demographics, a surprising 60 percent of regular viewers are aged 18-34. 

Influentials: Attendees of “Take Back the American Dream” who will receive a copy of the issue containing this story will include highly involved activists, political campaign workers and media makers. In These Times stories are regularly shared by influential journalists with high numbers of Twitter followers, including David Sirota, Mike Elk, Alison Kilkenny and Jamie Kilstein. This issue of In These Times will also be promoted to members of the Congressional Progressive Caucus, to which In These Times has ties via caucus co-chairs Reps. Keith Ellison (D-Minn.) and Rep. Raul Grijalva (D-Ariz.) and caucus founder Sen. Bernie Sanders (I.-Vt.).

Audience surveys have revealed that 65 percent of Link TV’s viewers have taken action as a result of something they have seen on Link TV and 37 percent have engaged in three or more activities. Specific actions reported by weekly viewers include: 26 percent had a discussion with a friend, family member or colleague; 19 percent changed their perspective on an issue; and 12 percent volunteered at an organization related to a program they watched.

7. Please provide a brief overview of your Public Relations capabilities, including social networking strategies/opportunities, press and ally relationships/contacts and what you could do to promote your reporting.

Joe Macaré is responsible for In These Times’ PR, social media and communications. In addition to our daily social networking of stories on Facebook and Twitter, he will target Twitter followers who we anticipate being interested in this story (good governance groups, lobbying watchdogs, local media and local politicians in the relevant states, in addition to those we have already) and then tag them when tweeting. The story will be given prominence in our weekly e-newsletter, and will be a key part of a press release sent out to promote the themed October issue. Bloggers we know who we will encourage to link to the story include Heather ‘Digby’ Parton and David Sirota. We have an increasingly strong relationship with Media Consortium members AlterNet and TruthOut, who may be interested in reprinting or linking to the story.

A media push planned for “Publicopoly Exposed,” our August 2011 cover story by Beau Hodai, will establish Hodai as a known authority on the nexus of public officials, lobbyists and campaign consultants. We will seek appearances for Hodai on progressive media shows including Democracy Now!, The Laura Flanders Show, Thom Hartmann, Dylan Ratigan and Citizen Radio. We anticipate that Link TV, Flicker Effects, Kartemquin Films and James Schamus will also promote this story to their networks and contacts. We will be promoting the issue at “Take Back the American Dream,” and in the run up to In These Times’ special 35-year anniversary November issue and celebratory event, we will be engaged in a concerted push for media attention, the timing of which will lead to a focus on Hodai’s story.

8. Do you have a reporter already on staff or a freelancer identified that covers this beat? Yes
If so, please note their name: Beau Hodai (Freelancer)

