TO: 
Members of The Media Consortium

FR:
Tracy Van Slyke, Project Director

DT:
January 1, 2009

RE:
Member dues  

In 2007, The Media Consortium’s coordinating committee approved a proposal to implement a sliding scale membership dues arrangement for Consortium participating organizations. 

The organizational dues structure for 2009 is:

Dues structure





Organizations with:


Annual budget less than $500,000
$250

Annual budget between $500,000 - $1,000,000
$500

Annual budget above $1,000,000
$1,000






The coordinating committee has also approved a membership dues arrangement for one-person operations, such as individual blogs, of $50 per year. 

Your annual dues help make The Media Consortium a strong, viable and accountable network. Dues are vital to the maintenance of MC-sponsored projects and meetings, all of which are designed to directly benefit our members. If you have any concerns or questions, please contact me directly at 312-315-1127 or tracy@themediaconsortium.com.

You’ll find an invoice on the next page. 

Please return your membership dues payment within 30 days upon receipt.

Invoice: 2009 Membership Dues – the Media Consortium

Dues structure


Organizations with:


Annual budget less than $500,000
$250

Annual budget between $500,000 - $1,000,000
$500

Annual budget above $1,000,000
$1,000

Single person operations (e.g. personal blogs)
$50


Enclosed is a payment of $_250  for 2009 membership dues to The Media Consortium. 

Member Name: INN World Report

Contact Person: Lenny Charles

Position: Founder/producer

Street: 56 Walker st 

City :Manhattan State:N.Y Zip Code:10013

Email: Innworldreport@gmail.com

Phone Number: 212-905-2835/917-293-8509

Please make checks payable to “Foundation for National Progress”, the fiscal sponsor of The Media Consortium, and mail to:

Madeleine Buckingham, COO/CFO

Foundation for National Progress

222 Sutter Street, 6th Floor

San Francisco, CA 94108

Contact Tracy at  HYPERLINK "mailto:tracy@themediaconsortium.com" tracy@themediaconsortium.com or 312-315-1127 if you have any questions.

Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com within three weeks of receipt.

Q.Tell us about your organization’s mission and vision. 

A. To bring to our TV and radio audiences invaluable yet hard to get and underreported news and interviews with recognized leaders in all progressive and social justice causes. 

Q. Why do you want to join The Media Consortium?

A.  To join with others in planning and organizing expanded distribution and content collaboration.  

Q. How do you see your organization as a fit for The Media Consortium? 

A. We have worked 1 0n 1 with several members on projects and broadcasts and see joining as a way to participate in making the group a more influential  in the US and world news market.

Q. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography?

A. Each audience is somewhat different for example,

*Radio call in , middle age male , history oriented, Portland, Minnesota

*Radio top of the hr news/drivetime , alternative younger, activated. mostly out west Minnesota, Portland

*TV, older concerned, politically aware national until last year , most response from the west coast and the southwest

*Online/utube,facebook,twitter,website, mostly younger.

Q.What is your operating budget?

A.$175,000-$300,000 annual

Q.What are your primary platforms?

A. broadcast tv, radio, online, video,.

Q.How do you reach your audience? 

A. Formerly national daily broadcast tv via sattelite, currently daily radio top of the hr news,via rss feed, a call in talk show,via isdn line, also via our website you tube channel ,twitter and facebook.

Q. What infrastructure is your organization looking to build?

A. Cooperative distribution channels, broadcast and web. 

 Q. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?

 A. Yes

Q. How does your organization fit into the progressive media network? 

A. We have been an aggregator, producer,and presenter of news and current events on broadcast tv and radio for the past 8 years.

Q. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects?

A. Yes

Q.  Who will be the primary MC contacts for your organization?

A. Content: Lenny Charles

     Buisness: Tom Kiely 

     Alternate: Val Vancleve

