6/2/05
Comments on comments

All this messaging and framing stuff: CAP, Rockridge

So focused on mssage machine

Media consortium: assert itself

Moving ideas:

-promote stories to relevant organizations

-provide experts for collaborative efforts on particular issues—experts database already exists

-host online chats/briefings—Social Security, around books

*articles on WalMart could be gathered into a micro-book; could generate chat around it

-issue briefs

- can promote activist events—maybe even generate sites for local events or DC/NYC networking events---nonprofit networking

-partnership with LCCR & OneWorld; also member organizations/aggregation organizations—they do also produce original content.

Example: Co-branded discussion boards: Matt Florence, Tech Soup

Shared across a bunch of sites—with Rockridge (she has email address)

Memo:

Principles good

Could fit into any model

Talking points model—works but lacks nuance

Bang for the buck?

She likes event-based model because it provides calendar, but could get stale

Agenda-setting vs. reaction/agenda set by right

Could we use consortium to introduce topics into conversation that aren’t currently on the agenda?

-example: community wireless

-another example: downing street memo—ties into bias/activism networks

For each story/topic—some components would be useful—not easy to schedule, so how do we create processes that support each model?

