
The Media Consortium, Annual Meeting

Advocacy Roundtable
2:00-3:15 Thursday, October 13

James Irvine Conference Center of the East Bay,

353 Ogawa Plaza, Oakland (just off 12th St. BART; parking garage on Webster)

Contact: Jo Ellen, 415-939-0823


Erin, 312-841-0553
Briefly introduce yourself and your organization’s mission

Question 1: How does your organization benefit from working with media/advocacy groups? 

· Media and Advocacy go hand-in-hand :it’s hard to have advocacy without media behind it; people coming in for media look for advocacy.

· You need media involved to have a successful campaign, because you need to be able to tell a story. Often, we get the motivating idea to start a campaign from media stories.

· We need media to cover the issues we work on, to bring them to the public.

[Don, Jay, can you also come up with some media-side benefits, like the benefits of wider audience, more engagement, fulfilling media organization’s mission?]

Question 2: Advocates, what do you have to do in order to work well with journalists?

· We know journalists won’t cover the campaign unless we have a great story to tell. 
· We have to understand the differences in our missions; we have to understand what makes a story meaningful for the journalist

Question 3: Advocates, what frustrates you about working with journalists?
· We get frustrated when our campaign does have a great story, a personal story, and journalists still won’t pick it up.

· Journalists often don’t want to touch timely, topical issues; they fear looking partisan.

· Even when journalists report on a campaign, they don’t link to our site—they get people motivated to do some good, and don’t tell them how to do it. Having a million people aware of something doesn’t do anything if they don’t organize around it.

Question 4: Journalists, what frustrates you about working with advocates?


Don (and Jay, if you like), you speak first, then I’ll open this out to the floor.

