Conferences & Training: AAN organizes a number of different events to allow our members to network and get the training they need, including our annual convention, a digitally-focused conference and a leadership conference specifically tailored for publishers and senior managers. We also offer training webinars for both sales and editorial staff. 


Lobbying: AAN serves as a powerful collective voice on the industry’s behalf in Washington, fighting for — or against — legislation and regulations that affect its members' businesses.

Public Relations: AAN is the go-to source for information about the alternative news industry and larger trends affecting its members. By conducting interviews for radio shows, newspaper articles, and trade publications, along with speaking at conferences and journalism schools, AAN tells the story of the alternative press. 

Email Groups: A forum for members to exchange best practices and share ideas with their counterparts in other cities. 
Editorial Awards: A annual recognition of the best journalism and design to appear in alternative publications across the U.S. and Canada. 

Legal Hotline: A hotline that allows members to access help on legal topics that impact their business, such as free speech and copyright issues.
Moneyworks: Our solutions center provides tools to increase and maintain profitability, including monetization strategies such as mobile ad networks, vendor vetting and evaluation, member-to-member consultation coordination and leveraged customer service.
[bookmark: _GoBack]Group Discounts: We provide deals for our members on important industry needs, from group-rate services on touchscreen publishing to liability coverage and circulation audits.




