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Our September/October 2012 issue was devoted to our annual College Guide and Rankings, in which we reward schools for promoting research, service, and social mobility—unlike U.S. News, which rates schools based on fame, money, and exclusivity. Our College Guide is usually our highest-profile issue of the year and 2012 was no exception. It was were widely covered in the national media (from the Washington Post http://www.washingtonpost.com/local/education/us-news-college-rankings-a-closer-look-at-the-dc-region/2012/09/14/339c6cce-fcf1-11e1-8adc-499661afe377_story.html to MSNBC http://video.msnbc.msn.com/the-cycle/49246418#49246418) and produced scores of local newspaper and TV news stories. But what was especially gratifying this year was the accumulating evidence that our message on higher education is getting through. When we started the College Guide eight years ago, few policymakers or journalists understood or agreed with our arguments that the higher education sector was in crisis—that its cost were unsustainable, that it lacked useful measures of output and quality and hence any rational system of accountability, that it was grossly biased towards wealthy students and underserved the working class, and that the dominant ranking system, provided by U.S. News, fed all the worse tendencies of the sector. This message is now coming out of the mouths of some of America’s most noteworthy opinion-makers, from New York Times columnist Joe Nocera http://www.nytimes.com/2012/09/29/opinion/nocera-the-silly-list-everyone-cares-about.html to Bill Gates, who gave a talk at The Atlantic Ideas festival that was almost a pure distillation of everything we’ve been saying in the College Guide for years http://www.theatlantic.com/national/archive/2012/11/the-worlds-richest-college-dropout-urges-colleges-to-stop-dropouts/265251/. This is a good example of how the Washington Monthly typically has impact: by banging away at the truth year after year until the mainstream is finally ready to listen.   
