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SHOW US THE WAR -- Proposal for a New Feature Section For the Huffington Post

“Show Us the War” is an effort to fill the void in the American media’s coverage of the war in Iraq.
 
Combing blogging, video, photos, and original reporting from outlets including Mother Jones, the Nation, Washington Monthly, American Prospect, In These Times and others, Show Us the War will bring to the HuffPost and its readers images, stories, and perspectives on the war that are regularly seen around the world, but remain largely unseen in the U. S.
 
The rest of the world is being shown a very different war than we are.  So a key component of “Show Us the War” will be devoted to comparison coverage -- juxtaposing U.S. television coverage of Iraq with that being done by the international press.  We will show news reports from around the globe -- including the Middle East.  The contrast between what we see and what they see will be stark and striking.
 
The interplay between these reports, our independent, un-embedded news coverage, and the HuffPost’s community of bloggers will allow HuffPost visitors to become part of an ongoing real-time dialogue on the most important issue of our time. This kind of interactivity centered around the war in Iraq does not exist anywhere right now -- and, if we hurry, we can be the first…
The voices showcased in Show Us the War will include Iraq War Veterans and their families, ordinary Iraqis, international journalists, as well as politicians and policy makers from across the political spectrum -- and around the globe.

It’s time to stop whining about the void that has been left by the so-called corporate mainstream media, and fill it -- leading by example. 

What’s more, after making its mark as a HuffPost feature, the Show Us the War concept can also be spun into other media -- a “Show Us the War” book, TV special, traveling photo and video exhibit, and filmed roundtable discussion, are all possible.

“Show Us the War” can also serve as a template for an expanding series -- all branded with the “Show Us…” signature approach.  “Show Us the Economy,” “Show Us Health Care,” “Show Us Education,” etc.  The possibilities are limitless.

Julie Bergman Sender, Stuart Sender, Dan Carol, and Dean Hollander, the partners behind The Cause Media Company and the creators of the “Show Us the War” concept have obtained a grant from The Arca Foundation (www.arcafoundation.org <http://www.arcafoundation.org/> ) that they are offering to use to hire and pay two full-time “Show Us the War” associate editors who will work closely with the HuffPost editors and ensure that the content on the “Show Us the War” section is both compatible with the HuffPost sensibility -- and as good as it can be.

The Cause partners have also had advanced conversations with The Media Consortium media group about supplying ongoing content to “Show Us the War”.  The Media Consortium includes Mother Jones, The Nation, Washington Monthly, American Prospect, MS. magazine, In These Times, Link TV, Free Speech TV, Air America, Sojourners, Minnesota Public Radio, Free Press, Independent World Television, Independent Press Association, Chelsea green Publishers, grist.org, alternet, and others.  Jay Harris, Publisher of Mother Jones, is a big supporter of this project and brought it to The Media Consortium as one of the first projects he recommended to the group for collaboration. He is very excited about the idea of it finding a home on the Huffington Post. 

Along with using the Arca Grant to pay for the two Associate Editors, The Cause partners are also committed to being as hands on as is needed during the initial launch of the “Show Us the War” section.  
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