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Membership Screening Questionnaire
Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released without the permission of the organization applying for membership.


These questions help us determine suitability for membership, and help us set dues:
1. What is your organization’s mission and vision? Rethinking Schools is a nonprofit publisher and advocacy organization dedicated to sustaining and strengthening public education through social justice teaching and education activism. Our magazine, books, and other resources promote equity and racial justice in the classroom. We encourage grassroots efforts in our schools and communities to enhance the learning and well-being of our children, and to build broad democratic movements for social and environmental justice.

2. Why do you want to join The Media Consortium? We have strong collaborative relationships with others working to defend and transform public education, but we don’t have similarly strong bonds with other progressive independent media organizations. This seems like a great way to strengthen those ties. We are particularly interested in collaborating on investigative reporting and on issues that threaten all of our sustainability.
3. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members? We have a strong knowledge base and network in issues related to education, lots of publishing experience with books and magazines, track record for sustainability on a shoestring. . .

4. What is your operating budget? About $600,000, but it is deceptive in terms of our economic strength because our main source of income is our books. Profit margin is very small.

5. How many staff do you have? 3 full time; 2 part-time

6. Would you like to join as an associate or full member? We would like to join as full members, but can only afford the $250 rate that we discussed, at least for this first year.

Answering the following questions will help us better serve you as members:

1. Are you organized as a non-profit or a for-profit? Nonprofit

2. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? Our magazine and books are distributed nationally and to Canada (and a little internationally). Most readers are teachers, teacher educators, and education activists. Magazine distribution about 7,000; email list about 36,000.

3. What are your primary platforms? (e.g., print, radio, online, video, tv, books, social networks, etc.) Magazine in print, pdf, and online; books in print (some in pdf); we are relatively active on social media.

4. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.) Responding to pressures on book publishers, web strategies, technological innovations

5. Who will be the primary TMC contacts for your organization? Jody Sokolower will be the editorial contact. We are about to hire a new marketing director, who will probably be the business contact. We’ll let you know.

Please return this questionnaire to Jo Ellen Green Kaiser at joellen@themediaconsortium.com.
