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Membership Screening Questionnaire
Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released without the permission of the organization applying for membership.


Please return this questionnaire to Jo Ellen Green Kaiser at joellen@themediaconsortium.com.
1. Tell us about your organization’s mission and vision. 

Raw Story is a progressive news site that focuses on stories often ignored in the mainstream media. While giving coverage to the big stories of the day, we also bring our readers' attention to policy, politics, legal and human rights stories that get ignored in an infotainment culture driven solely by pageviews. 

Founded in 2004, Raw Story reaches 5 million unique readers per month and serves more than 19 million pageviews.
2. Why do you want to join The Media Consortium? How do you see your organization as a fit for The Media Consortium? Would you like to be an associate or full member?

3. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 

5 million unique readers per month. 72% male, most ages 25-54, 

4. What is your operating budget?

5. How many staff do you have?

Nine

6. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)

Online, Social

7. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)

8. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?

Advertising, Social Media, 

9. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 

Yes

10. Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place? 
Roxanne Cooper, Business; Megan Carpentier, Editorial
