Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com within one week of receipt. 

Tell us about your organization’s mission and vision. 
The Progressive Populist was conceived in 1995 to provide a forum for progressive populist news and views that were not carried in corporate newspapers.  We started in the fall of 1995 as a monthly journal, edited in Austin, Texas, and published in Storm Lake, Iowa, and expanded to twice-monthly publication in October 1999.  We publish columns from writers such as Jim Hightower and Amy Goodman and essays, farm and labor news, rural as well as urban affairs and articles from the independent press around the country.

We aim to make The Progressive Populist the antidote to the monopoly daily news, throw a lifeline to progressives who feel stranded in a sea of mossbacks and right-wingers, and have some fun deflating pompous plutocrats along the way. 

Why do you want to join The Media Consortium? 

We are interested in exploring cooperative relationships with other independent progressive media. 

How do you see your organization as a fit for The Media Consortium? 
We are a subchapter S corporation based in the Midwest and we can work well with other members of the Consortium. 

How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography?  Our national circulation is approximately 19,000 and reflects a wide range of age, occupation, education and income levels. 

What is your operating budget? Our operating budget is approximately $300,000. 

What are your primary platforms?  (i.e. print, radio, online, video, tv, books, social networks, etc.) Our primary platform is a tabloid newspaper format.  We also offer a PDF version by email and samples from the printed edition and other resources at our website (populist.com). 

How do you reach your audience? Please detail out subscriptions, online presence, listservs, or any other platforms (i.e. YouTube, MySpace, FaceBook) that your organization uses to engage your audience. In addition to subscriptions to our print and PDF editions, we offer samples at our website and an email list for updates. 
What infrastructure is your organization looking to build? (i.e. advertising, web strategies, editorial planning, etc.) We are interested mainly in promoting subscriptions and developing web strategies. 

Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members? 
Our main expertise is in news and editorial production and keeping the business going on a shoestring.


How does your organization fit into the progressive media network? (i.e. media producer, distributor, monitor, reform/justice, etc.) We publish original editorial content from staff and freelance writers as well as syndicated content.  We generally focus on politics, economics and cultural affairs. 
Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? Our senior management is willing to contribute to Consortium discussions, meetings and projects, as our budget permits. 

Who will be the primary MC contacts for your organization?  (We recommend having one editorial contact and one business contact.) These people will attend MC meetings, funnel pertinent information regarding our projects to your staff, and make sure that your organization is involved in all MC-related projects and conversations. If they are unable to participate, who will be the backup? Jim Cullen would be the primary contact.  He is the editor and business manager of The Progressive Populist.  The backup would be John Cullen, publisher of The Progressive Populist. 

