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Membership Screening Questionnaire
The Media Consortium is a collaborative network of independent, progressive, media organizations. Our mission is to: 

"...Amplify our voices; increase our collective clout; leverage our current audience and reach out to new ones; transform our sector’s position in a rapidly changing media and political environment; and redefine ourselves and progressivism for a new century."


Our members take part in all levels of decision-making processes for a variety of collaborative projects. The below questionnaire will help us garner a better understanding of your organization and why you want to be a part of The Media Consortium. In order to be considered for membership or partnership, all interested parties must respond to the attached questionnaire and conform to the qualifications outlined below. We are committed to recruiting members that reflect the diversity of the progressive movement. Any information gathered during this process is for private consideration among the Media Consortium's membership committee and will not be released publicly without the express permission of the organization applying for membership.

Media Consortium membership is broken into the following tiers:

Participating Members
A participating member of The Media Consortium must have: 

A journalism-driven mission; 

The capacity to generate or participate in activities that mutually benefit the organization and the Consortium; 
The commitment of the organization’s senior leadership to personally participate in Media Consortium activities, projects, and meetings. 
An organization must meet all of these criteria to be considered for membership.

Other criteria include an organization’s capacity to: 

Bring significant audience size and reach to the Consortium’s projects; 

Support and disseminate strong, independent journalism; 

Help build the national presence and influence of independent, progressive media. This could include regional or local media organizations that help achieve national impact, as well as organizations that serve a national audience; 
Reach important audiences and communities not represented in the Consortium’s current membership, including people of color, geographic locations, youth and more. 

An organization does not need to meet all of these criteria, but needs to meet at least one to be considered for membership. 

Participating members pay annual dues based on a sliding scale. These members are able to vote, participate in MC-facilitated meetings, communications, and projects. They are also encouraged to actively participate in the Media Consortium's organizational committees.

Individual Members
One-person organizations are encouraged to apply for membership, as long as the organization adheres to the above criteria. Individual members pay a small annual due. Currently, individual members do not have voting rights within the Consortium, but can participate in appropriate projects.

Partners and Advisers 
Partners and advisers are organizations/people with specific skills, networks, or resources that enhance The Media Consortium’s ability to achieve its organizational mission. Partners and advisers do not pay dues, participate in governance, or have voting rights. They are welcome to advise and participate in projects, meetings and communications. 

Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com within one week of receipt. 

Tell us about your organization’s mission and vision. 
Press Pass TV is a youth led adult supported non-profit whose mission is to produce socially responsible video journalism, which promotes a more diverse media, empowers communities, and increases civic engagement. We envision a media that transforms passive viewers into active citizens who have realized the power of their own voice. We believe the media should be a reflection of the tremendous diversity present in our country. The content will be a testimony of the spirit, energy and dedication of the people showcasing all the good that is being done in their communities. 

Why do you want to join The Media Consortium? 

We believe that working together will strengthen our work, help us grow stronger, and reach our goals faster. The richness of experience the Consortium has can amplify all of our work. 
How do you see your organization as a fit for The Media Consortium? 
We are independent media producers and distributors. Our angle is unique as all of our content is youth produced. 
How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? Our primary audience is 12-55 from Boston’s inner cities. 

What is your operating budget? 200,000 

What are your primary platforms?  (i.e. print, radio, online, video, tv, books, social networks, etc.) video, DVD distribution to classrooms, organizations , and individuals. Local Access TV, and the Press Pass TV website along with partner websites. 
How do you reach your audience? Please detail out subscriptions, online presence, listservs, or any other platforms (i.e. YouTube, MySpace, FaceBook) that your organization uses to engage your audience. We reach our audience through traditional methods such as Facebook, Youtube Myspace, Email print etc. We also have a strong presence in our communities as we cover many events which main stream media will not. 
What infrastructure is your organization looking to build? (i.e. advertising, web strategies, editorial planning, etc.) Press Pass TV is looking to build a distribution model for its content and that of others. 
Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members? 
Our work with youth is our area of expertise. We know how to transform youth from passive media consumers to active participants and producers. 
How does your organization fit into the progressive media network? (i.e. media producer, distributor, monitor, reform/justice, etc.) media producer and distributor 

Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? Yes 

Who will be the primary MC contacts for your organization?  (We recommend having one editorial contact and one business contact.) These people will attend MC meetings, funnel pertinent information regarding our projects to your staff, and make sure that your organization is involved in all MC-related projects and conversations. If they are unable to participate, who will be the backup? Business Contact: Joanna Marinova Editorial: Cara Lisa Powers, back up: Gabriel Mugar 
