MPREP 2012 
March 14, 2012

Participant Meeting

Present:  Barbara, Alice, Mike, Mark, Ken, 

Publishers: Lark, Maya
Goal: To introduce participants to each other, to share information about the program, to set direction and to answer questions.

1. Introductions

2. Information Share

· Pixel Ping: http://pixelping.tmcmedia.webfactional.com/panel/
Please make sure a pixel ping is inserted in every media policy article you publish online. It’s really really simple to use. If you or your webmaster needs help with this, let me know.

· How briefings are created—Jo Ellen creates the media policy briefings by checking in with a group of experts from 15 different media policy groups. She asks what issues are hot at the moment, and then which expert is the lead on that issue. Each briefing has one lead expert, and then a second expert who provides a somewhat different point of view.
3. Set Direction—a discussion about what reporters and publishers/producers want to get out of this education and training program.

Reporters asked for the following:

1) a FCC /Congressional calendar so you can track when decisions will be made

2) press releases from media policy folks so you know what’s breaking

3) chance to talk with some non-wonky folks from the FCC on FCC’s current direction

4) chance to talk with the “other side,” esp lobbyists for Google and other large media companies

5) briefings on the following issue areas:


--sopa/pipa redux: what’s happening now


--the digital divide


--international media policy issues, esp with regards to China

Reporters also said they value regular formal reminders about the media policy group—those reminders could be the briefing calls themselves or else google hangouts or informal meetings. Jo Ellen will try to ensure there is some kind of media policy “event” twice a month.

Best time for calls is 11-3 ET. Mondays are bad.

Next media policy event: March 29, 1pm ET: wireless duopoly? A briefing with Parul Desai.

