Open call to discuss The Media Consortium’s “Mobile Media Project.”

Remind me: What is the Mobile Media Project again?

The Mobile Media Project (needs a much better name.  What do you creative types think?) was initially conceived by Katrina Vanden Huevel and Teresa Stack from The Nation, Doug Kreeger of Air America, Rinku Sen of ColorLines, Jay Harris and Steve Katz from Mother Jones and myself (Tracy) from In These Times.  It was then presented and discussed at the November LA Media Consortium meeting. 

The concept as it stands now: 

The project will put a reporting team on the presidential campaign trail.  This team will use a mix of traditional reporting and digital technology to collaborate with local independent media organizations, grassroots and progressive organizations and a broad network of individuals in producing journalism that is thought-provoking and has an impact on both the national media and political landscape.

We will organize a team of tech-savvy journalists on the road for the next two years, following (more or less) the itineraries of the candidates for presidential office (from all political parties).  But while the mainstream media will report on the same stump speeches over and over—we will report on the communities that shape America’s democratic fabric.  We will identify the stories and individuals that illustrate the important political and social issues

We will collaborate with local independent media makers, hyperlocal bloggers, and people with important but overlooked voices. 

We will produce multi-platform journalism: print, web, audio and video.   We will produce reports that all organizations can access and exclusive reporting for participating media consortium organizations.   

There was a lot of energy around this idea, but there are a lot of questions to answer.
 There was a lot of interest and many questions.  Well-we’re here to tackle those questions now.  
