1. Tell us about your organization’s mission and vision. 
NewsTaco was born of a need.  In the summer of 2010 the founders (Gilberto Ocanas, Carlos Guerra and Victor Landa) felt there was no place on the Internet where they could find news and analysis about the Latino community in the same way that is was presented for and about the mainstream community. Because the founders were journalists and political professionals, it was a logical next step to do it themselves.

NewsTaco exists for that founding purpose: to provide U.S. Latinos with a space where they can be informed, discuss and analyze the news and information that is pertinent to their community in a way that is comfortable to them, and that is authentic and organic. 

Our vision is to expand that space and position NewsTaco as an original and authentic news source for and of the Latino community. NewsTaco’s founding belief is that the Latino community is mainstream, and that Latinos shouldn’t wait to be acknowledged as such – NewsTaco is a mainstream Latino space.

2. Why do you want to join The Media Consortium?
For three basic reasons: We believe in the power of collaboration; we believe we have much to offer; and we believe we have much to learn. 
The Media Consortium provides a unique opportunity for NewsTaco. We think we can find like-minded people and organizations and we’re anxious to make connections where synergy is more than a catch-word. 

3. How do you see your organization as a fit for The Media Consortium? Would you like to be an associate or full member?

Because of our size (we have four people – not counting occasional contributors – who work on NewsTaco when they’re not busy doing their day jobs, we’d have to begin as an associate member. But, we hope to grow into a full membership soon. 

4. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 
In Q1 2012 our site received 75k unique page views. We have 4000 Facebook likes and 1000 Twitter followers. Our readers are English dominant, college graduate, plugged-in, and vote. Our demographic niche is 18-45 Latino – equally female and male.

5. What is your operating budget?
Almost nil. 

6. How many staff do you have?

Would it be rude to say refer to #3?

7. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Online. 

8. How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 

We have a website and a regular email newsletter, as well as RSS. Our social media presence is very robust and growing on a daily basis (Facebook, Twitter, YouTube)
9. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
Apart from advertising, our plan is to build a calendar of conferences about Latinos issues across the country. We’ve already organized two conferences in Texas and are pursuing more dates, partners and issues.

We’ve recently undergone a change in the editor position, and we’ve taken the change as an opportunity to reevaluate our partnerships, and our editorial policies and plans. Our idea is to realign our product with the original intent – news, and analysis for and about the U.S. Latino community. 

10. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
Yes.  We bring deep expertise related to the U.S. Latino community and Latin America, as well as deep contacts in the U.S. Latino political and academic communities. Our staff is well versed as well in online journalism practices.

11. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 
Yes.

12. Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place?
Victor Landa, Editor/Founder

Gilberto Ocañas, Publisher/Founder 

