Caitlin, Paula, Jay, John, Heidi, Monica, Rory in the News Literacy conversation

Caitlin: opens with why she is interested in exploring what TMC affiliates can do vis a vis News Lit

Paula: Daniel Pearl speech by WSJ reporter in Time mag last week;  part of what brought me here; what is role of ind media around this issue—fake news—and why the rising tide? Not just Trump—but he contributes to it; essential to our democracy, why no more gatekeeper role for media?

John: is this change and the need for ever greater media stimulation driven by workers or consumers?

Rory—neither--corporate and commercial concerns.

Monica:  In digital age---authority vanished... understanding our 'minimum vital product' is important; what can we (the independent media) add in terms of perspective, values, etc?

Heidi: millennials like authenticity—look at Milo—he's unafraid, they think-- professional troll; 
multiple polarities—trying to understand opposite opinions—like why abortion is bad, for ex. Trying to open up to hearing the opposition. I want to understand how inflammatory people like Milo can get so much attention etc. Humans of NY as good model—tells the entirety of a story

john—steady ratcheting up of stimuli--

Caitlin: how to give voice to voiceless in age of over-stimulation?

Paula: its about us, not issues...

John: Project Looksharp—media literacy project

Rory—others include centerfornewsliteracy.org, NLP.org, Rhode Island media literacy project; Stanford Trust project etc...TMC outfits should put news lit at the center of what they do

John: have to make unmasking false stories entertaining

Jay: transparency and other news literacy value statements, definitions, etc—aren't there existent models? Can they be adapted to possible immediate use?

Rory—apps, games other means of engagement?

Paula: share info on resources of news lit tmc as a hub... in our community, 3 network news stations – work with community in their own way, we need to get back to the basics 

