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Membership Screening Questionnaire
Shelterforce/National Housing Institute
1. Tell us about your organization’s mission and vision. 
Shelterforce is a 37 year old magazine published by the National Housing Institute. Our mission reads:

The National Housing Institute is an independent nonprofit research and education organization driven by a belief in the ability of all communities to be healthy and thriving. NHI supports community revitalization by empowering residents of low-income neighborhoods and strengthening the work of community builders through public policy and programmatic analysis, development and promotion.
Now in its 37th year, NHI provides vital information through research reports, workshops, conferences, and Shelterforce, the only national independent publication written for advocates and professionals dedicated to community development in such areas as housing, jobs, transportation, education, health, environment, and other social justice sectors.

2. Why do you want to join The Media Consortium?
NHI is a progressive organization created by the Shelterforce Collective in 1975. Our overarching goal is social justice and the niche we’ve carved out is the community development world. The Media Consortium provides a platform to extend our work and an opportunity to share with other, like-minded media organizations.
3. How do you see your organization as a fit for The Media Consortium? Would you like to be an associate or full member?

We’re interested in becoming a full member of TMC. Our politics and mission align with the members of the consortium and we feel we can be helped by having a wider potential readership/viewership and at the same time offering more specialized information to the publications/media outlets that cover a wider range of topics or are more narrowly focused in a different niche. 

4. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography?

Although we write everything to be clear and accessible to a thoughtful general audience, we are not a newsstand magazine. We write about and for the activists and professionals working in low-income communities and communities of color. They include organizers, fair housing advocates and activists, and community housing and development organizations like Habitat for Humanity and the hundreds of nonprofit community development corporations in the country. Organizations like the National Low Income Housing Coalition and the National Community Reinvestment Coalition have made our magazine a member benefit.

Many of our articles, however, can easily be modified or used as is in a more general progressive publication, especially those focusing on solutions to neighborhood problems. 

5. What is your operating budget?
Our 2011 budget was $292,526. 

6. How many staff do you have?

4

7. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.) Print and online.
8. How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 
While we are on Facebook and Twitter and have a Youtube channel, mostly we reach our audience by a weekly eblast, online presence, and subscriptions.

9. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
Advertising and digital media.

10. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
We know about housing, community development, and organizing, both the topics and the players.

11. How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.) 
We are a niche content producer focusing on issues related to urban (mostly) poverty, disinvestment and discrimination.

12. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 
Yes.

13. Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place?

Publisher Harold Simon and editor Miriam Axel-Lute will be our primary contacts (50% of our staff).
