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Membership Screening Questionnaire
The Media Consortium is a collaborative network of independent, progressive media organizations. Our mission is to:

"...Amplify our voices; increase our collective clout; leverage our current audience and reach out to new ones; transform our sector’s position in a rapidly changing media and political environment; and redefine ourselves and progressivism for a new century."



Our members take part in all levels of decision-making processes for a variety of collaborative projects. This questionnaire will help us better understand your organization and why you want to join The Media Consortium. In order to be considered for membership or partnership, all interested parties must respond to the attached questionnaire and meet the qualifications outlined below. We are committed to recruiting members who reflect the diversity of the progressive movement. Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released publicly without the permission of the organization applying for membership.

Media Consortium can take the following forms:

Participating Members
A participating member of The Media Consortium must have:

· A journalism-driven mission

· The capacity to generate or participate in activities that mutually benefit the organization and the Consortium

· The commitment of the organization’s senior leadership to personally participate in Media Consortium activities, projects, and meetings 

An organization must meet all of these criteria to be considered for membership.

Other qualifying criteria include an organization’s capacity to:

· Bring significant audience size and reach to the Consortium’s projects 

· Support and disseminate strong, independent journalism

· Help build the national presence and influence of independent, progressive media. This assistance could include regional or local media organizations that help achieve national impact, as well as organizations that serve a national audience 

· Reach important audiences and communities not represented in the Consortium’s current membership, including people of color, geographic locations, youth and more

An organization does not need to meet all of these criteria, but it must meet at least one to be considered for membership. 

Participating members pay annual dues according to a sliding scale. Participating members are eligible to vote, and to participate in MC-facilitated meetings, communications, and projects. They are also encouraged to actively participate in the Media Consortium's organizational committees.

Individual Members
One-person organizations are encouraged to apply for membership, as long as the organization adheres to the above criteria. Individual members pay a modest annual fee. Currently, individual members do not have voting rights within the Consortium, but they may participate in Consortium projects.

Partners and Advisers 
Partners and advisers are organizations and individuals with specific skills, networks, or other resources that enhance The Media Consortium’s ability to achieve its organizational mission. Partners and advisers do not pay dues, participate in governance, or have voting rights. They are welcome to advise and participate in projects, meetings, and communications. 

Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com within three weeks of receipt.

1. Tell us about your organization’s mission and vision.

Campus Progress works with and for young people to promote progressive solutions to key political and social challenges.  Through programs in activism, journalism, and events, Campus Progress engages a diverse group of young people nationwide, inspires them to embrace progressive values, and helps them to make their voices heard.  

Campus Progress’s work is premised on the idea that young people don’t have to wait to change the world; they have the power right now to tip the balance on critical issues from environmental sustainability to economic opportunity to human rights. We work to see that new generations of progressives are better trained, better informed, more inclusive, and more united than ever before – so our country will have leaders with the skills, experience, and vision to address the most important challenges of the future.

Campus Progress combines proven approaches to advocacy and organizing with new creative uses of media and culture to broaden and deepen our impact.  We work with young people from a wide range of backgrounds, and we seek to create innovative programs and materials that engage, challenge, and support a diverse group of participants.  Backed by the policy expertise of the Center for American Progress, and working in collaboration with a wide range of allies, Campus Progress strives to be an effective, influential, and inclusive organization that helps makes new generations a strong force for progressive change.


Our journalism department works on the local and national level. Though our Campus Journalism Network we support progressive and ethnic media on college campuses around the country through grants, technical support, and journalism training. On a national level, we elevate young progressive journalists to a national platform, working intensely with our staff writers and associate editors to develop them as reporters, writers, and opinion makers. We want to develop a pipeline for young progressive journalists, giving them the support and training they need to succeed and pave the way for a new era of progressive journalism.
2. Why do you want to join The Media Consortium?

The Media Consortium has an important role in making progressive media organizations work together rather than compete with one another. While progressives in the activism community are beginning to realize that they need to work together to accomplish important progressive goals, media needs to realize that it’s time to do the same.

Campus Progress could do more to work with the other progressive media outlets: developing cooperative packages of high-quality reporting, using the network to develop mentors for our writers, and reach a broader constituency with our content.
3. How do you see your organization as a fit for The Media Consortium? 

Campus Progress has a unique constituency that isn’t currently represented by the Media Consortium, and by allowing Campus Progress to join, you can tap into an exciting network of young progressives. Our mission of building the next generation of progressives is one that is vital to the future of progressive media. By working with Campus Progress, the Media Consortium readership becomes more diverse.
4. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 

Our mailing list, one of the primary ways we reach our audience, is about 37,000. Our unique monthly viewership is between 50,000 and 60,000. From a readership survey we conducted last year, we learned the following from respondents: 37.8 percent are currently enrolled in a four-year college or university and 33.3 percent have graduated less than 5 years earlier; 91 percent identify as strongly or somewhat progressive; 39 percent identify as “very liberal” and 35 percent identify as “liberal.” We have a strong commitment to diversity, including several writers of color and a strong constituency of readers/participants of color.
5. What is your operating budget?

For 2009, the operating budget of Campus Progress is roughly $2.6 million. We also receive in-kind human resources, accounting, technical, and administrative support from our parent organization, The Center for American Progress.
6. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)

Our primary platform is through our online magazine. We do print a brochure version of the magazine a few times a year to hand out at events. We are currently working on a redesign that will expand the amount of multimedia that we do, including more videos, podcasts, comics, and other media.

7. How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 

We primarily reach our readers through our large mailing listserv. This list is grassroots: it is made up primarily of people who have attended our events or worked with us in some way. Members of our list come from a variety of backgrounds; we have students at historically black colleges and universities, small liberal arts colleges, large universities, Ivy League institutions, and community colleges. Most of our demographic consists of young people roughly in the 17 to 30 range. Most of them are in college or college educated, but we also work with recent graduates, non-traditional students, and non-college youth.  
8. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, editorial planning, etc.)

Our website redesign will help us develop several blogs and other multimedia. The organization could use help in developing a more systematic editorial process that better balances short-term, mid-term, and long-term projects. We also need to create a better outreach strategy for our work so readers can engage with the great work we do.
9. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?

We know youth, and we know it well. We also host events that are journalism-focused each year. We co-host a journalism conference with The Nation every summer for young progressive journalists. We also recently brought the editors of the campus publications we support together for an intensive three-day training session that taught everything from lede writing to multimedia. We hope to continue doing this every year. [Also mention that CP does work in activism and events – those are areas that most media groups won’t have, where we have a comparative advantage and could pass on knowledge / experience.] 
10. How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.) 

We’re a media producer but we also provide training and development to young progressive journalists.
11. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 

Yes. 
12. Who will be the primary MC contacts for your organization?  (We recommend having one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will be serve this role in their place? 

The contact person will be Kay Steiger (ksteiger@americanprogress.org/202-481-8107). The back up person will be our special assistant, Isabelle Gerard (igerard@americanprogress.org/202-682-1611).

