Brand

Theme

Campaign—
What’s going on college campuses?

MySpace and Facebook…

Vote isn’t stolen again and again…

Not enough election day workers and not trained…

Mobile Media Project—

Could work:

Focus on: Next steps…

Bouncing ideas…

Editorial guidelines make sense…

What is going to generate stuff that is useful?

B/C of c3 status-I’m not sure how much tied to presidential election they could participate in…

Set out things want to cover…

Very hard… Careful how navigate.

Only a quarterly…longer lead time.  What issues hit hard at the time?  National section.  More timely.

Top 5 issues driving voters… war had impacted that community.  Anti-war organizing going on..

Scandals and corruption…

How do you focus the reporting being done?

Very interested in stuff coming out of heartland.. A lot of the analysis on politics on the national scene—comes from bi-costal—wants to focus on the heartland.  

Issue focus:  blurry right now.  

In terms of different audiences.  What we would want for Ms. Readers…

The positive thing: budget like that to work with…

Simeltaneously drop in reporters and diversity of types of stories.  

Consistent editing…

Conversation w/Lark

Fears—Who’s going to use this?  How do you make this sexy?

1st idea:  Reality TV show (Extreme Makeover, Home Edition)… Sexy team of people working on it…  make it a contest/interactive—why should we come to your stop on the campaign trail, get people to respond and urge to see it…

audition people to tell their stories

little features on

Cool, hip, young people of color doing the reporting—can you imagine if conservative media  

Progressive journey—drop in people—lots of opportunities for reality show campaign

Hollywood—might be convinced if you have the right team…

PNS—what are these people saying today… has to be directly, spot news, daily on the new hook, why do we care about this today… creative ways to care about this today, commercial world care about this today…

PNS—producers could help w/research, might be able to tap into, enough of a story, dream team progressive media coming through

Challenge w/business model—brand ourselves or stay in format where we make other broadcasters look better—want mainstream to use us—message to audiences that wouldn’t hear otherwise---Internet today


Next steps: PNS can help the team w/local and local producers that can help in some way, lay of the land—here are the issues, here are the groups participating… part time contractor, so need to have resources to help support extra work…

No resources to put into this… can help perhaps (depending on format) market them to their broadcasters and mainstream.  If resources, can pay people to do more work,,

If they do branding—can more out w/work… right now-keeping kind of quiet

