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What is Live From Main Street? 

Live from Main Street is a grassroots tour of America’s town halls in Election Year 2008, hosted by popular journalist and radio host, Laura Flanders. A project in partnership with The Media Consortium’s more than 40 leading progressive media outlets, each monthly program will bring the voices, concerns, challenges and victories of average Americans to an enormous national audience in order to inform and inspire action, strengthen the independent media, and breathe new life into the political process.

Beginning in January of ’08 and ending on election night, the program will be broadcast on multiple television and radio networks, streamed all over the web, written about in dozens of print and online outlets, reported on wires reaching thousands of independent and ethnic press outlets, and otherwise amplified though an unprecedented multi-platform network of progressive independent media. It’s time to break the elite-focused, horse-race mold of mainstream election coverage and to bring the nation’s election-year conversation back to where it belongs: with the people and issues those candidates are meant to represent. 

Live From Main Street will do just that.

What Cities Will Host the Town Hall Forums?

With the presidential campaign as a departure point, the project will use candidates’ campaign itineraries to select locations for special attention. Among those likely to be featured are Miami, Denver, Minneapolis-St. Paul, Columbus, Las Vegas, Pittsburgh, San Antonio, Portland, Little Rock, Atlanta and New Orleans. Two of the events will occur in the cities and during weeks of the major party conventions, and one special event will occur on election night from a location to be determined.

What Will It Look Like? 

Imagine the enthusiasm of Oprah’s studio audience but hosted by the equally charismatic and far more politically rigorous Flanders; the raucous political humor and appeal of the Daily Show but focused on the grassroots people making positive changes rather than on the rogues in Washington; the conversational treasures and “aha!” moments of Studs Terkel’s oral histories brought to life in sight and sound; the fascination of a travel show that brings you to another town in America but looks beyond the tourist sites and stereotypes to show you what the people are really like and what truly makes them tick. That’s Live From Main Street.

In each city an event producer will have worked for a month to draw together a diverse cross-section of the community to participate as audience members in a town hall forum. In addition to filming the town hall forum in each city, camera teams will have fanned out to gather interviews with people on the street and images from daily life that will be used as roll-in material to add texture, interest and context, and bring the city to life for television and radio audiences. Producers will have worked with local activist organizations, activists and independent media to get the pulse of what’s happening on the ground in each community and to connect with potential interview candidates and guests for the townhall forums. 

We know the candidates want people’s votes. What do the people want? What motivates the backyard-activist, the workplace union organizer or the local candidate for office, and what challenges does he or she face? More importantly, what solutions are local people finding to the problems they face in their communities? What change do they want from their government? These are just some of the questions Flanders will pursue and local people will answer.

What Audiences Will It Reach? 

Of the television networks that will carry Live From Main Street, Link TV and Free Speech TV are both carried on the DISH network, which has 12 million national subscribers (ca. 24 million viewers.) In addition, Link TV is carried on Direct TV, which has 16 million subscribers and is moving quickly into mobile delivery applications. Link TV is also on community television channels in San Francisco, Los Angeles, Northern California and New York City bringing it to a total of 29 million homes. FSTV is carried in 150 community television channels across the country reaching 24 million homes. Sure they share a certain amount of audience but Live From Main Street will be on both. We have good reason to believe that Current TV and the Sundance Channel will also be interested in carrying elements of this work.

Live From Main Street will also be broadcast on Laura Flanders’s new flagship radio show that is launching in December 2007. The show will be heard at primetime in the Bay Area, Houston, Washington DC and on the Internet. By early 2008, it is reasonable to expect that the show, and Live From Main Street with it, will be carried on at least a dozen other stations as well. Among the most likely markets to pick up the radio show are New York, Boulder/Denver, Seattle/Portland, Los Angeles, Madison WI, Minneapolis/St. Paul, Columbus OH, Tampa Fl., Reno NV, Atlanta GA.  In addition to radio broadcast through Laura’s show, Live From Main Street will be made available to all broadcast or online radio stations, a spectrum of hosts that might include Free Speech Radio, National Public Radio affiliates, college stations, iTunes and many others.

In addition to broadcast media, the show will generate content for print media, offering interviews, transcriptions, reporting opportunities and much more to build the media echo across the media spectrum. Bloggers and online journalists will also cover the events and will have access to free video, audio, images and any other content they’re interested in using.

Sixteen, or less than half, of the Consortium’s members recently pooled and analyzed their various audience lists – subscribers, donors, newsletter readers and email recipients –and learned that those groups alone have a combined file size of 2.9 million unique names (about the same size as MoveOn.org’s.) The racial, ethnic and income distribution of this audience roughly approximates the distribution of the U.S. population. Extrapolating to 40 Consortium organizations, we can roughly estimate that the confirmed audience – that is, the portion of the audience for which we have actual contact information – is probably in the 4 million to 5 million-person range. The actual audience for Media Consortium properties is without question much larger.

The top 20 states where the non-television Consortium members have the broadest reach are California, New York, Washington, Florida, Illinois, Texas, Pennsylvania, Massachusetts, Oregon, Ohio, Michigan, Colorado, New Jersey, Minnesota, Wisconsin, Virginia, Maryland, North Carolina, Arizona, Georgia.

What Will The Impact Be?

The goals of the project are: 

· To strengthen progressive media infrastructure through innovative partnerships 

· To enhance progressive media through the creation of free, high-quality content

· To engage new and existing audiences with progressive news and information

· To inspire political participation 

· To change the tenor and scope of election coverage

· To bring local voices to national audiences

· To highlight grassroots issues, initiatives and victories

What Will It Cost? 

A detailed budget is attached with a total estimated project cost of $750,000.  To begin production January 1, we need to have $300,000 of the total project budget in place by November 1, 2007.  $85,000 has been committed to the project including funds to hire a dedicated fundraiser. $50,000 of that total has come from the Media Consortium and $35,000 from The Real News. The Foundation for National Progress will act as the project’s fiscal sponsor. Legal agreements among the principals are currently being drawn up and letters of support from Media Consortium member organizations are available.
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