Media Policy Education and Reporting Pilot Program Application
Application Deadline: January 26
Return to: Tracy Van Slyke, tracy@themediaconsortium.com 
Application Length Limit: 4 pages
 

Name: Nathan Moore
Title: General Administrator
Organization: Free Speech Radio News
Will you be responsible for overseeing the program at your organization? Yes
If no, please enter name and title here: ______________________________________________

 If you have read and agree to the requirements to the program, please mark X here: __X__

1. Why is your organization interested in reporting on the topic of media policy? 350 words or less
FSRN has covered media policy issues since the early days of our newscast. Our newscast grew out of the independent media explosion in the early 2000s, and we have considered media policy coverage to be an important component of our own commitment to democratic media. 

As a network of community reporters around the globe, FSRN understands that media technology and policy can further democratize and connect communities around the globe. FSRN also knows that media policy can shut out and disconnect communities by restricting access to the masses and placing the remote control in the hands of a corporate few.

FSRN is committed to the free flow of information, and we see our media policy coverage as an important tool for our audience to become informed and engaged with modern political struggles to protect the First Amendment.

Over the years, we have covered Free Press’s Media Reform Conferences, as well as a plethora of media ownership issues: net neutrality, low power FM licensing, public media funding, and more.  FSRN has covered these stories from the foot of the decision makers on Capitol Hill and in the Federal Communications Commission as well as how those policies impact citizens, especially immigrants, people of color and low-income communities, around the country.  In fact, Free Press co-founder Bob McChesney has served on our Board of Directors.

As many of these media policy issues come to a head in the coming months, FSRN is committed to continuing our important coverage that explains media policy as it affects real people and communities.  

2. Has your organization reported on this topic in the past?
Yes __X___  No ________

If so, please share headlines and links to reporting over past year

Select full length features & two-way interviews:

· http://bit.ly/hqnz49 – “Media diversity groups express concern about FCC approval of Comcast’s proposed acquisition of NBC” – January 19, 2011

· http://bit.ly/hwmJBf -- “The Federal Communications Commission passes landmark internet rules” – December 21, 2010

· http://bit.ly/ehW9Q0 -- “Radio activists protest against Local Radio Act delays with hula-hoops” – December 12, 2010

· http://bit.ly/eCfQRv -- “Low Power FM coming to a neighborhood nearby” – December 20, 2010

· http://bit.ly/gnmn7q – “Critics say Google-Verizon deal threatens net neutrality” - August 10, 2010

· http://bit.ly/edK7aW – “Google-Verizon talks spark debate over net neutrality” – August 6, 2010

· http://bit.ly/fsEVvn  -- “Critics of Comcast - NBC merger point to risks for media diversity” – July 9, 2010

· http://bit.ly/hPP4cS – “Comcast – NBC Universal merger draws differing views at Chicago hearing” – July 14, 2010

· http://bit.ly/h7gVNP – “FCC releases plan to regulate broadband Internet” – May 6, 2010

· http://bit.ly/ekbuG8  -- “Federal court lifts ban to allow media consolidation” – March 24, 2010

· http://bit.ly/en82qt – “FCC unveils plan to provide Internet access to every American within ten years” – March 16, 2010

The features listed above are almost all three minutes or longer.  In addition to these in-depth features listed above, FSRN has covered media policy issues in our daily headlines packages many times in the last year.  These headlines stories are shorter – generally 60-90 second pieces.

3. Please provide a quick snapshot of your audience:

Size:  (i.e. print, online, viewers, listeners e-list, twitter followers, Facebook fans, etc…):

• 200,000-250,000 weekly listeners to our radio newscast

• 30,000 monthly site users at FSRN.org

• 2200 subscribers to newsletter e-list

• 2400 followers on Twitter

• 1900 fans on Facebook

Geographic Distribution:

FSRN is aired on 114 community, public, and college radio stations around the United States, and a handful internationally. See the map of stations at fsrn.org/stations.

Demographics:

The demographics of FSRN radio listeners reflect the demographics of the larger community radio audience, including:

     • Primarily urban & suburban.

     • Middle-income. (Average income is lower than that of NPR affiliates.)

     • Between ages 35-50. (FSRN’s median age is a few years younger than the median age for community radio listeners as a whole.)

     • Balance of genders; diversity of racial & ethnic groups

     • Tendency to be civically and politically engaged in their communities and in national issues

What kinds of influentials in your audience would be receptive to this topic? (i.e. activists, policy makers, high number of retweeters, press contacts)

Media policy is a beat FSRN already covers on a regular basis, and we do so in order to serve our listenership of activists and civically engaged individuals, as well as policy makers and journalists from other media outlets.

 

4. Please provide a brief outline of how you would cover this issue during the pilot program. Your outline should include:

·       Platforms: print, audio, video, online (or mix thereof)

FSRN’s primary medium is audio, though as part of this pilot program, we will also produce web and video content in collaboration with media partners. FSRN is working in close collaboration with The Real News Network, and our organizations will produce some video features as part of this program.  In addition to posting our audio, video, and transcripts to the web, we will also work with Truthout.org to distribute articles and web content. FSRN’s Tech staff will soon be participating in a Knight Digital Media Fellowship for Web 2.0 training, and we plan to apply these newly acquired skills to our media policy reporting.

·    Editorial Sub-topic(s) related to media policy that you are interested in covering or want to learn more about

Given the recent developments on Capitol Hill, our media policy coverage will certainly include news stories about Net Neutrality and media consolidation and open technology issues.  Senator Al Franken recently called Net Neutrality “THE First Amendment issue of our time.” Editorially, we certainly concur that Net Neutrality has an enormous impact on the future of news and information distribution and consumption. It is a policy that will impact the worldview of future generations, depending on if and how they are able to access real, meaningful news and information.

Coverage of Net Neutrality is, of course, very much related to corporate power and the consolidation of media.  Media consolidation has been an enormous issue for the last 15 years. The United States has seen a severe narrowing in media ownership during that time, and a reduction in broadcast and print media diversity has followed. FSRN excels at explaining the social structures that govern our lives, and we frequently find angles that few or no other outlets are covering. In the case of media ownership, an enormous issue is the degree to which people of color are being systematically excluded from an ownership and direction-making role in mass media.

Funding for public broadcasting is also an issue that will become critically important in the coming year. The new Republican-majority House of Representatives has targeted the Corporation for Public Broadcasting, and the relatively modest funds they provide to public TV and radio stations.  Fewer Democrats seem to be fighting back this year.  Yet losing those CPB funds would be extremely detrimental for public broadcast news, which remains the most trusted news source in the country according to recent Public Policy Polling surveys.  While it seems politically difficult to achieve, writers like Bob McChesney and John Nichols argue that the United States needs to drastically increase its funding for public media in order to achieve the robust and free press we say we want.

Our DC Editor Leigh Ann Caldwell and our pool of DC-based freelancers bring incredible depth of skill and experience in covering national politics, and they are well-poised to cover media policy on a regular basis.

·       An overview of how often you could produce content and your vision of the content mix you would produce (investigative, breaking news, analysis)

We plan to produce media policy related content at least biweekly, and likely more often. In collaboration with partner organizations from The Media Consortium, we could produce media policy analysis pieces approximately twice per month, breaking news pieces 2-4 times per month, and investigative pieces approximately once per month.

 5. Please provide a brief overview of your Public Relations capabilities including social networking strategies/opportunities, press and ally relationships/contacts and what you could do to promote your reporting through the pilot program.

Our primary public relations and marketing staff member is General Administrator Nathan Moore. He coordinates our Facebook site, oversees station communications and outreach, writes e-newsletters, and develops media partnerships. In addition, FSRN’s editorial staff maintains our Twitter feed and promotes FSRN stories amongst our news contacts.  

FSRN has strong connections to other radio outlets, including Pacifica Radio, Democracy Now, Making Contact, Workers Independent News, and a pool of more than 100 affiliate radio stations.  We have also been collaborating with The Real News Network in recent months. Free Press co-founder Bob McChesney has served on our Board, providing us with a potential conduit to Free Press.  Moreover, our pool of 200 freelance reporters frequently helps FSRN’s publicity efforts through their own networks of media contacts and re-tweeting.

In terms of promoting our media policy coverage as part of this pilot program, we plan to utilize the following channels:

• Our own affiliates network and allied radio organizations, particularly through membership organizations like the National Federation of Community Broadcasters and Grassroots Radio Coalition

• Our own listeners, supporters, and freelance reporters, via e-newsletter, Facebook, and Twitter

• Allied media reform organizations like Free Press, Media Access Project, Prometheus Radio Project, and others who we have tapped as guests in our newscast

• The publicity networks of our collaborators TRNN and Truthout

6. Would you be willing to collaborate with another TMC member to produce at least one piece of editorial content? If yes, share one broad idea of what kind of collaboration you’d like to explore.  

Yes, we have already discussed content and distribution collaborations with The Real News Network (TRNN) and Truthout.org. With these groups, we plan to produce compelling news stories about media policy that bring value to our audiences and make an impact on decision-makers.  Our DC Editor Leigh Ann Caldwell already periodically works with The Real News Network on video news stories, and we plan to build on that relationship to co-produce some of the stories for this pilot program.  We are engaging in this collaboration to tap the strengths of each organization: FSRN’s radio station distribution network and experienced professionals on Capitol Hill, TRNN’s analytical depth and television skills, and Truthout’s strong online audience and respect in progressive circles.

 

7. Do you have a reporter already on staff or a freelancer identified that covers this beat?

If so, please note their name: Leigh Ann Caldwell, FSRN’s DC Editor, covers this topic and works with FSRN’s DC-based freelancers in coverage of this topic.
If not, please explain how your organization would handle the distribution of reporting on this topic. _________________________________

