Economic Reporting:

Supporting and increasing the impact of economic reporting

Musgrove Brainstorming

Small Groups Guidelines:

· Assign a Facilitator: The facilitator will make sure the group stays focused and everyone gets a chance to participate in the conversation. 

· Assign a Notetaker: The notetaker will document the major conversation points and ideas from the small group conversation and is responsible for getting the notes back to MC staff.

· Be prepared to report out: Assign 1 or 2 people to report out to the large group for 2-3 minutes.  Report outs should include:

· Major idea(s) discussed

· Goals 

· Needs to make this project successful 

· Resources needed and why

Idea

For years, progressive, independent media has produced critical economic reporting and analysis. Too often, this reporting has been ignored or disregarded. Between the current economic crisis, increased public scrutiny of the financial system, and the collapse of mainstream media, we have an opening to provide the kind of reporting that connects arcane economic issues to the lives of everyday people and lays the groundwork for an ongoing progressive economic agenda. The questions are:

· What can we do to increase support for critical economic reporting?

· How can we improve the pipeline/distribution of this reporting for maximum impact?

Use these questions as a framework to brainstorm opportunities for the below questions.

Funding

· Who are some of the major progressive, independent media institutions and/or individuals that provide critical economic reporting?   Pick Top 10
· What could they do with additional funds? What would the impact be?

· What frame/message must be carried to foundations/individual donors to argue for increased investment in economic reporting?  

· What foundations are interested or should be approached to pitch support for economic reporting?

· Are there alternative approaches to raise support for economic reporting?
i.e. small donor campaigns?  
Pipelines for Distribution/Impact

· Who are the audiences we want to reach with progressive, economic reporting?  And why?

· Who are the media institutions or individuals that already reach those audiences? Be specific with names
(i.e. Rachel Maddow, Politico, The Chicago Defender, Wall Street Journal, The Root, Huffington Post)

· What are creative ideas to promote and place progressive, economic reporting within those media outlets?
(i.e. regular guests spots, viral videos, pre-packaged reporting, social networking, citizen journalism)

Next Steps

· Pick your top three favorite ideas. What are the next steps to put those ideas into action?  Who needs to be involved?  

Funding

· What funding needs would be necessary to make this project successful?  
Name any funders that you think might be interested in this project.

