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Plenty of journalists cover the environment. Too often, however, environmental reporting is siloed from other coverage areas. The result is that the public often does not understand how an environmental issue impacts their own daily lives.
Take fracking. Fracking directly impacts people in North Dakota, Texas, and Pennsylvania where water supplies are being diverted (and polluted) in order to bring hydrocarbon gas to the surface. Reporters have done a good job showing how those watersheds suffer. They’ve not done such a good job explaining that the resources going to fracking create temporary jobs, not the kind of sustainable jobs that would be created by investing in renewable energy (The largest fracking site, the Marcellus shale, contains only a six year supply of gas at current demand rates.) 
Jobs aren’t often discussed in an environmental context in part because jobs are the most commonly cited corporate excuse for polluting the environment. However, as the fracking example shows, jobs and the economy are directly related to environmental issues. Environmental reporters don’t see that because they are siloed from economic and labor reporting.

SEE Innovation and the Media Consortium want to enlarge the scope of environmental reporting. SEE (Social, Environmental, Economic) Innovation’s mission is to build awareness, capacity, and structures for social and environmental transformation. The Media Consortium (TMC) is a national network of 58 independent news outlets, including Mother Jones, Free Speech Radio News, Yes!, Dissent, Democracy Now!, In These Times, and The Nation reaching, collectively, a US audience of 80 million.  The mission of the Media Consortium is the support and grow the independent media sector. 
The Environmental Reporting and Education Project (ERE Project) we propose will provide reporters with connections currently missing between environmental topics and related topics in the areas of the economy, national security, health, food, technology, international trade, indigenous rights and racial justice.
The ERE project ’s structure on the reporting side is simple: Outlets will apply to enroll reporters in the program. The program will offer reporters up to 12 webinar-style press briefings per year on the intersection of environmental issues and these eight issue areas. Nonprofit outlets additionally will receive a minigrant to participate in the program. In exchange, all participating outlets will sign an agreement that reporters will attend a set number of briefings and write/produce a set number of stories. 

The heart of the ERE project occurs on the policy side, and will be based on a series of convenings that SEE Innovation will hold between policy and advocacy groups in all of the fields this project will reach. SEE Innovation has already applied to the XXX Foundation for a grant for these convenings. At the convenings, SEE Innovation and TMC staff will identify the organizations and issues most ripe for the reporting project, and use this information to create the 12 briefings for reporters. 

The ERE Project is a true win-win-win. The convened organizations benefit both from working more closely with each other on this project, and also from developing relationships with a wide range of reporters. Reporters benefit by learning more about the intersection of environmental and other policies; by developing sources at policy organizations; and by receiving briefings they can easily turn into stories. SEE Innovation and the Media Consortium benefit by fulfilling our respective missions. Most of all, the public benefits by learning why environmental issues really do impact them at home, at work, and in the course of their lives.
The Media Consortium has had success with exactly this kind of project. Since 2011 we have run a Media Policy Reporting and Education Project. Through MPREP we have trained reporters at 12 outlets, pushed out over 130 stories on media policy, and reached over 1.7 million people. We have brought together eleven different media policy organizations to participate in briefings and to provide mentorships to reporters. As a result, in the words of amalia deloney from the Center for Media Justice, MPREP has enabled advocacy organizations to “deepen and broaden their reach and impact.” 

What we did for media policy we would like to do for environmental reporting. Our cost to run the ERE Project for a year, including minigrants to participating independent news outlets, is $50,000.  
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