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Membership Screening Questionnaire
Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released without the permission of the organization applying for membership.


These questions help us determine suitability for membership, and help us set dues:
1. What is your organization’s mission and vision? 
The Defending Dissent Foundation’s mission is to protect and advance the right to dissent in the United States by translating grassroots civil liberties concerns into national policy debate and action; alerting grassroots activists to civil liberties threats; educating the public, the press and policymakers as to how dissent is crucial to democracy.

Our vision for the news site is to systematically and comprehensively report on and document state-led repression of dissent, and the actions and strategies activists and advocates are using to challenge repression, and to highlight how dissent is crucial to democracy.

2. Why do you want to join The Media Consortium? 
We are eager to collaborate with other journalistic endeavors to enhance coverage of state-led repression and efforts to resist and overcome repression. We are also eager to network with and learn from other TMC members.  
3. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
We have some expertise in public policy advocacy and grassroots lobbying and are well-connected with the civil liberties and open government advocacy community.

Our board members Victor Navasky and Arun Gupta have decades of journalism experience.

4. What is your operating budget?
$155,000

5. How many staff do you have?
2 full-time, one part-time administrative assistant

6. Would you like to join as an associate or full member?
We would like to join as associate members.
Answering the following questions will help us better serve you as members:

1. Are you organized as a non-profit or a for-profit?

We are a non-profit, 501 (c) 3 organization.

2. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography?
We have about 5,000 subscribers to our e-newsletter who are a combination of older leftists and younger activists and libertarians. It is difficult to access the diversity of our audience beyond that.
3. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Our primary platforms are a quarterly print newsletter, a weekly e-newsletter, our news website, and social media.

4. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
We are looking to build a comprehensive, up-to-date interactive database of repressive incidents in the U.S. We are also looking to build a web-based outreach/advertising infrastructure.
5. Who will be the primary TMC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend TMC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in TMC-related projects and conversations. 
Susan Udry is the primary business contact (sue.udry@defendingdissent.org). We are in the process of hiring an editor who will become the editorial contact.

Please return this questionnaire to Jo Ellen Green Kaiser at joellen@themediaconsortium.com.
