Congressional Conf. Call Briefings

Re: Goals, Next steps—some information/idea supplied by Adam Green, MoveOn.org

March 20, 2007

Goals:

1) Build relationships b/w progressive press and democratic and progressive leaders. 

2) Develop important pipelines for individual progressive media that will create and inform their editorial coverage 

3) Build presence and impact of progressive media overall (but starting with the halls of Congress!)

4) Push progressive policies, investigative reports and important information to audiences

Outreach suggestions: 
Set up one-on-one meetings set up w/chief of staffs (committee chairs) and media directors.  Start with emails

a. Need to build up trust

b. Need to explain “why” work w/progressive media (see below)

c. Need to develop pipelines for info flow

Maybe do this in early/mid-April

1st step:  Set up calls w/Jonathon Godfrey and Karen Lightfoot

Key committees and relationships to develop:

Judiciary Committee--Conyers

Appropriations Committee—Obey

Oversight and Gov’t Reform-Waxman

Pelosi’s Office

Congressional Prog. Caucus

Frame for congressional staffers: “Why” work with the progressive media

· Get much more informed coverage of what they’re trying to do

· Have rapid response channel and point media outlets to places, people where they should be asking questions (i.e. probe congressional members when they are not following progressive policies) 

· Expand and educate audience (of over 2 million cumulatively) of what they are doing

· Create Accountability among Democrats and Republicans 

· Inform/Push work of committees (esp. when mainstream media isn’t biting) and creates leverage for them to pitch other reporters

· Set up pipelines that have been successful for right-wing: for rapid response, informing long-term coverage and editorials, getting your committee chair person’s name “up in lights” and more

POINTS TO NOTE:

Media Consortium members will not follow party line, but act as independent media outlets that are doing quality journalism and important editorials that cumulatively reach millions of readers.  But we are more in sync with politics and pushing overall goals.  You can help inform that coverage.  You can expand your audience.  You can get your message out there.

What else?

Ways to coordinate:

· Briefing calls where you can inform media outlets: about current work, upcoming issues/hearings, debates, statistics/information of note, etc…

· Press database of media outlets/reporters to contact for: rapid response, pitching editorials by committee members, sharing press releases, statistics, background info, etc…

· What else?

Adam suggests: Once a couple success stories are under our belt of pushing/changing political scene (made things happen) set up briefing with Capitol hill press secretaries

