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Membership Screening Questionnaire
Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released without the permission of the organization applying for membership.


These questions help us determine suitability for membership, and help us set dues:
1. What is your organization’s mission and vision? 
The Colorado Independent’s mission is to produce the most important, most informative, most intelligent, most provocative, most entertaining and fairest journalism in Colorado. We intend to serve the needs of readers and communities throughout the state with this simple but meaningful idea: The only bias we have is for good journalism. We take the role of journalism as a public trust very seriously. The goal is to make impact, to inspire action by moving readers on important issues with stories that provide missing context, unearth buried facts, and amplify unheard voices. As reporter-editor-blogger Andrew Sullivan once said, “The dirty little secret of journalism is that it really isn’t a profession, it’s a craft. All you need is a telephone and a conscience and you’re all set.” The Independent was founded in 2006, part of the Washington, DC-based American Independent News Network. The site was re-established in 2013 as a wholly independent entity run in Colorado by Coloradans. We are a 503(c)(3) non-profit funded solely by grants and tax-deductable donations. We’re not constrained by many of the forces that bridle big media. Steal our copy, please. Post it far and wide. Give us credit.
2. Why do you want to join The Media Consortium? 
We’re lonely. We’re folks who are used to working in big newsrooms and accustomed to being a part of communities of journalists. Now that Colorado’s traditional media landscape is bombed out, we’re among the very few journalists in our state practicing daily, non-profit journalism. We have a million questions about all manner of tech, business and ethical issues, and we’d like to explore collaborating on certain areas of reporting. We’d like to know more about what’s working and not working among non-profit, online media outlets. 

3. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
   First and foremost, we know Colorado. We’ve all lived and worked here for a long time and         are extremely well-sourced in our state. Any of your members who are interested in reporting here is welcome to pick our brains about the best folks to contact. We also, between us, have several areas of speciality. Susan Greene as a wealth of knowledge about excessive force and prisons. Mike Littwin is one of the best people on the planet with whom to discuss politics. And John Tomasic has a ton of experience in online journalism. We’re happy to help. Just call.

4. What is your operating budget?
$435,000 for FY2015

5. How many staff do you have?
Five staffers, plus a team of freelancers

6. Would you like to join as an associate or full member?
Full, please
Answering the following questions will help us better serve you as members:

1. Are you organized as a non-profit or a for-profit?

Non-profit. We were granted our 501(c)(3) status in November  2014.

2. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 
Our readers are generally interested in politics, environmental issues, education, health care and social justice. Most live on the Front Range of Colorado (east of the Rockies), although we have readers in mountain communities and throughout the state. Our audience keeps getting younger. I think our average reader is about 29. Much, although not all, of our audience might self-describe as “progressive.”
3. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Online 

4. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
All of the above (except for advertising)

5. Who will be the primary TMC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend TMC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in TMC-related projects and conversations. 
Susan Greene, editor.

Please return this questionnaire to Jo Ellen Green Kaiser at joellen@themediaconsortium.com.
