Hi:
Jessica Clark here—I'm the managing editor at In These Times (www.inthesetimes.com) and the coordinator of the Media Consortium's editorial collaboration committee.
In my role with the Media Consortium, I'm contacting you to see if you'd like to participate in one of the editorial collaboration projects that's currently on our radar. Robert Greenwald—the producer and director of Outfoxed and producer of the the "Un" films (Uncovered, etc.)  has been coordinating a massive activism and public outreach campaign to accompany the release of his forthcoming film, Wal-Mart: The High Cost of Low Price (http://www.walmartmovie.com/) in mid-November. Several Media Consortium members, including In These Times, The Nation, The American Prospect, and AlterNet have already participated in a conversation with Greenwald about how to coordinate coverage of various aspects of the Wal-Mart story in tandem with the film's release. The goals are to create a more robust "echo chamber" around anti-Wal-Mart efforts, to raise the profiles of participating media outlets, and to build a collaborative model that can be applied to future efforts. (Please note: for now, these conversations are off-the-record.)

Participation levels and methods can vary, but right now the publications involved have agreed to cover different aspects of the Wal-Mart story through articles that will be released in the first two weeks of November, and to make their writers available for interviews (and perhaps public speaking engagements) in the following few weeks during the film's release. In turn, Brave New Films will provide publications with access to research and interview subjects that they've used for the film, as well as promotion of the Wal-Mart-related stories and writers.

Stories that are still looking for a home are listed below. For more details, contact Kabira Stokes at kabira@bravenewfilms.org, or send questions to me at jessica@inthesetimes.com.

Angles that still need coverage:

· individual stories about family and community businesses being destroyed;

· details on the squeezing of suppliers to drive prices down;

· interviews of participants in the sex discrimination suit against Wal-Mart;
· efforts by religious groups to convince Wal-Mart to be more "moral"
· -the subsidization of Wal-Mart by federal/local governments under the rubric of "economic development"—research actually reveals that the entry of Wal-Mart into the market raises the poverty level.

Angles already being covered:

· "Walton family values": political giving by members of Sam Walton's family

· The hypocrisy of Wal-Mart's "open door" policy for employees; first-hand accounts of firings after complaints were filed

· Wal-Mart's union-busting seminars and techniques: first-person perspectives

CC KABIRA WHEN YOU CONTACT FOLKS BELOW

-Wal-Mart subsidized by federal/local govt’s to do expansion for economy boosting: actually raises the poverty level (corporate welfare)
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* Dollars & Sense

nse


* MC: Washington Monthly, Paul Glastris, glastris@washingtonmonthly.com.

* MC: Mother Jones (Steve Katz, 415.321.1700, ext. 221415.321.1701)


* Adbusters


* MC:  Cynthia Samuels, writes for Ms., other feminist pubs, (202) 338-6251


* Lisa Jervis, Bitch, lisa@bitchmagazine.com


* MC:  Utne, David Schimke, dschimke@utne.com

-



* MC:  Sojourners: David Batstone, www.sojo.net, 650.580.3366, batstoned@sojo.net


* Commonweal


* Tikkun
