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[bookmark: _GoBack]There is more money being made in the reading business today than ever before.  Print is not going to go away and neither is the web.  What we as an industry must confront is the eventual transition from making most of our money on paper to the time when we make most of our money from pixels.  One of the most fascinating things about this monetary transformation is that the transference timing will be different for each sector of our business. …[No matter what or when,] The death of our industry is not happening and, quite to the contrary, we are entering the next golden age of the publishing business.




