Throughout the last few weeks, Mother Jones, The American Independent, AlterNet and GRITtv and others have produced outstanding investigative reporting around the unprecedented amount of unregulated money pouring into the 2010 midterm election due to the Supreme Court’s Citizens United decision. This reporting is key for analyzing what role outside money played in this election, and setting the stage for 2012.  Four themes emerged from the reporting that we thought may be of interest to you:
· The key players in moving the money
· The role of and funding behind the Tea Party
· The role and future plans of outside political front groups
· The U.S. Chamber of Commerce’s shady dealings:


See below for quick highlights of the critical reporting on these themes.  You can also see nine blogs that round up these and other important reports on outside front groups and Citizens United here.  Also, check out all the posts on Twitter and commentary about this important issue at #CampaignCash -- a Twitter hashtag created to promote our efforts which was widely adopted by others interested in the issue.

KEY PLAYERS IN MOVING THE MONEY
Swift-boating Harry Reid
Bob Perry, the billionaire tycoon who financed that smear campaign is back, and he’s underwriting a barrage of dirty ads that target politicians he doesn’t like.

Eric Mack of the Public News Service profiles Perry in an interview with The Washington Independent’s Jesse Zwick. Perry is diverting the flow of his real estate fortune to right-wing front groups organized by Karl Rove. One of his biggest targets is Sen. Harry Reid (D-NV), who is currently deadlocked in a close race with Tea Party favorite Sharron Angle.

DeMint Flip-flops
Corporate cash does funny things to people. Sen. Jim DeMint (R-SC) got into office by pledging to fight “special interests,” but just a decade or so later, he’s running one of the biggest special interest shows in Washington. It’s easy to see the appeal. As the fancy funding backing the Tea Party demonstrates, big money buys big things—from elections to populist outrage.

In a piece for Mother Jones, Kate Sheppard details some of DeMint’s serious campaign finance flip-floppery. During his first bid for Congress in 1998, DeMint denounced the Political Action Committee (PAC) mechanism as a tool deployed by “special interests” that “corrupts” the electoral process. But today, DeMint is the single most important figure and fundraiser for Senate Tea Party races. He has endorsed and pledged millions of dollars to support fringe right-wingers Senate candidates Christine O’Donnell (Delaware) and Rand Paul (Kentucky). DeMint has funneled this money through his own Political Action Committee (PAC) known as the Senate Conservatives Fund.  DeMint even pledged to “fight for reforms that allow only individual contributions to campaigns.”

ROLE AND FUNDING BEHIND THE TEA PARTY
Tea Party Cash
As Adele Stan details in her in-depth expose for AlterNet and The Nation Investigative Fund, billionaire David Koch has found ways to funnel money to the Tea Party in just about every way imaginable. But it’s most sinister maneuver was the establishment of two right-wing front groups that keep their donors anonymous. After Citizens United, we’ll never know how much money Koch is funneling to the Tea Party, and his front groups—FreedomWorks and Americans for Prosperity—provide the same cover for other elites.

How much cover? Americans for Prosperity brags that they’ll spend at least $45 million on the 2010 elections, while FreedomWorks plans to throw in another $10 million.

Even the Tea Party is nervous
When the Tea Party Patriots received an anonymous $1 million donation for get-out-the-vote efforts, left-wing bloggers weren’t the only people upset about it. As Stephanie Mencimer reports for Mother Jones, some of the Tea Party Patriots’ own members were nervous: Who was funding this operation, and where was the money going?

Jet-setting Tea Partiers
Two Tea Party leaders, Mark Meckler and Jenny Beth Martin, jet-setted all over the country ginning up support for conservative politicians. Literally.

They’ve been flying around in a private jet like Wall Street CEOs, except they’re heading to “grassroots” rallies instead of merger talks. ... No one would even know about the jets themselves, but Meckler and Martin never counted on Mother Jones, or a reporter named Stephanie Mencimer. Using public flight-tracking information, the Tea Party Patriots’ flight schedule, and some serious attention to details in the group’s own videos, Mencimer was able to figure out which jet the not-so-populist duo were using. She then traced the plane to Raymond F. Thomson, founder and CEO of a semiconductor company called Semitool, which he sold last year for a cool $364 million.

ROLE AND FUTURE PLAN OF OUTSIDE POLITICAL FRONT GROUPS
Who are these front groups, anyhow?
An astonishing amount of money is flowing into the 2010 elections without any accountability whatsoever. As Andy Kroll and Siddhartha Mahanta reveal in a video for Mother Jones, much of the money is laundered through shadowy front-groups that don’t have to disclose their donors. Organizations with innocuous names like the 60-Plus Society and Alliance for America’s Future are funding multi-million-dollar ad campaigns attacking Democrats. But these operations deploy their big budgets in secrecy—operating out of P.O. Box addresses to keep reporters like Kroll and Mahanta from asking questions. When Kroll and Mahanta did track down these groups [SEE VIDEO], at a row house in Arlington, VA, no one seemed to be able to answer questions.

Attack ads will keep coming
Today is the first election in American history in which corporations have been allowed to spend their own money to buy political favors. ... And all of this crazy corporate spending will not be restricted to elections. That’s right. As Jesse Zwick reports for The Washington Independent, two front-groups founded by GOP strategists Karl Rove and Ed Gillespie plan to keep running ads attacking Democrats well after the elections are over.

Tea Party to fight campaign finance reform
As Stephanie Mencimer explains for Mother Jones, one of the nation’s largest Tea Party organizations, the Tea Party Patriots, is already coming out guns-a-blazing against any lame duck effort to crack down on secret corporate spending in elections. And with good cause. The Tea Party’s appeal, after all, is based on its populist, grassroots image. If anybody knew that secret right-wing millionaires were bankrolling the entire operation, the “movement” would lose its luster.

CHAMBER OF COMMERCE’S SHADY DEALINGS
This isn’t your local Chamber of Commerce
As Harry Hanbury details for GRITtv, this laundering scheme is essentially the business model for the U.S. Chamber of Commerce– a  lobbying powerhouse in the nation’s capital. Don’t be fooled by its name—the U.S. Chamber has almost nothing to do with the local small business coalitions who help strengthen local economies.

As Hanbury notes, 40 percent of the U.S. Chamber’s 2008 funding came from just 26 corporations. The group represents many of the nation’s largest and most irresponsible corporations, from those responsible for the financial meltdown on Wall Street to BP, the company that spilled millions of barrels worth of oil in the Gulf this summer. The Chamber’s branding allows them to disguise their political as a coalition of local businesses while it does dirty work for corporate titans.

When BP was publicly promising to do everything in its power to fix the massive oil disaster it created in the Gulf of Mexico, it was also funneling money to the U.S. Chamber of Commerce. And what was the Chamber up to? It was lobbying furiously to protect BP from new rules that would force the company to pay for oil disaster clean-up. The Wall Street banks did the same thing as financial reform legislation moved through Congress, and companies never have to disclose these expenditures to the public.

So it’s no surprise that the Chamber responded to Citizens United by immediately announcing a 40 percent boost in its political spending operations. So much corporate money then flowed into the Chamber that the group chose to boost this budget again by 50 percent, allocating $75 million for its 2010 war chest. So far, the Chamber’s ads have favored Republican’s 93 percent of the time. No entity spends more on politics than the Chamber—not even the political parties themselves.
