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Membership Screening Questionnaire
Any information gathered during this process is for private consideration by the Media Consortium's membership committee and will not be released without the permission of the organization applying for membership.
These questions help us determine suitability for membership, and help us set dues:
What is your organization’s mission and vision? 
Belt Magazine publishes independent journalism about the Rust Belt. Online only, it launched in September 2013, and focuses on longform journalism, op-eds and first person essays of interest to the Rust Belt and beyond.  Belt Publishing, founded in 2012, publishes anthologies by and for residents of often misrepresented cities.  Both the digital and book publishing arms of Belt are committed to carefully edited, complex writing. We believe in quality over quantity, community over analytics, and the importance of the Rust Belt. 
Why do you want to join The Media Consortium? 
We would relish the opportunity to meet and learn from the other members of the Consortium, whom we look to as models, inspiration and colleagues in independent media. We hope to learn from their best practices as well as offer our resources and knowledge to the group. Mainly, we would love to become involved in a larger network of like-minded publications, and to partner, informally and informally, with others. 
Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
We would certainly be junior members in terms of years of experience running a publication, but we bring with us knowledge of academia and potential partnerships there as well as our experience with an unusual business model that blends book publishing with an online magazine. 

What is your operating budget?
About 150,000 – but we are so young this is a very rough estimate as of yet 
How many staff do you have?
One part time publisher/editor-in-chief; one part-time editor; one part-time staff writer, one part-time marketing assistant 

Would you like to join as an associate or full member?
Associate
Answering the following questions will help us better serve you as members:
Are you organized as a non-profit or a for-profit?

For Profit (LLC)
1. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 
Our primary audience lives in the Rust Belt or is interested in the Rust Belt and/or longform journalism; our readers are educated, progressive and engaged. We average about 60,000 page views a month, and we have sold over 8,000 print books. 
2. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Web and books

3. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
Advertising, syndication, partnerships are our short-term priorities 

4. Who will be the primary TMC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend TMC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in TMC-related projects and conversations. 
Anne Trubek, anne.trubek@gmail.com 
Please return this questionnaire to Jo Ellen Green Kaiser at joellen@themediaconsortium.com.
