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Membership Screening Questionnaire


Please return this questionnaire to Erin Polgreen at erin@themediaconsortium.com.
1. Tell us about your organization’s mission and vision: 

Feet in Two Worlds brings the work of immigrant and ethnic media journalists from communities across the U.S. to public radio and the web. Since 2005, this award-winning project has expanded the diversity of voices and stories on public radio by presenting the work of journalists representing a broad spectrum of immigrant communities including Arab, Bosnian, Brazilian, Chinese, Haitian, Indian, Irish, Latin American, Pakistani, Polish, and Russian immigrants. Feet in Two Worlds reporters appear on nationally-distributed public radio programs including PRI’s The World, Studio 360, and The Takeaway, American Public Media’s Marketplace and NPR’s Latino USA, as well as on public radio stations WNYC, New York Public Radio, and WDET in Detroit. Our public radio work is complemented by the Feet in Two Worlds news website, a daily source of stories about immigrant communities in the U.S. written by immigrant journalists, and our town hall events, live conversations that bring together ethnic media journalists and academic experts to talk about trends and ideas in immigrant communities and developments in immigration policy. Currently, our reporting team includes journalists in New York, Detroit, Phoenix, Mexico City and Vienna, Austria. FI2W journalists are immigrants from Argentina, Bosnia, Poland, Venezuela and Uruguay, as well as first-generation Americans with roots in Mexico and the Philippines. Feet in Two Worlds’ ethnic media partners include New America Media, the New York Community Media Alliance and ImpreMedia, publisher of the nation’s largest circulation Spanish-language newspapers. Fi2W is a project of the Center for New York City Affairs at The New School in New York. The Center for New York City Affairs is an applied policy research institute dedicated to improving the effectiveness of government and other organizations in their work with urban families and communities. The Center illuminates the real-life impact of public policy and politics in New York's neighborhoods.
2. Why do you want to join The Media Consortium?
Fi2W would like to join The Media Consortium in order to belong to a broader community of likeminded media producers; to disseminate our stories more widely; and to develop new web strategies to reach new audiences and strengthen links to our partners. 
3. How do you see your organization as a fit for The Media Consortium? Would you like to be an associate or full member?
 Fi2W will be a positive addition to The Media Consortium, since the journalists we work with bring fresh perspectives to issues that are of concern to Media Consortium members.  We can provide content for other Media Consortium members and we can provide an additional outlet for content produced by other members. Our journalism reflects many of the core values that the Media Consortium embraces.  We are building our organizational capacity.  While small, we would like to be considered for full membership, if the committee feels that’s appropriate.  However, we would also be pleased to join as an associate member.
4. How would you describe your primary audience in terms of size, diversity/demographics, lifestyle and geography? 
We reach millions of listeners on public radio across the nation, and a more concentrated radio audience in New York and Detroit, where we have partnerships with local public radio stations.  Our website gets anywhere between 200-1,300 hits a day, in addition to our stories being reprinted and repurposed on other websites. From comments on our blog and our followers on Twitter we know that our audience includes ethnic media consumers, immigration activists on both the left and right, immigration attorneys, policy-makers in Washington, DC, New York and other cities, as well as an international audience that has an interest in immigrant issues in the U.S.
5. What is your operating budget?
Our current budget is $130,000 annually.  We are actively engaged in fundraising activities to increase the size of our budget.
6. How many staff do you have?
Our staff consists of a two half-time employees (Executive Producer and Blog Editor) and  a cadre of freelance reporters around the country.  Administrative and fundraising support comes  from our parent organization, the Center for New York City Affairs at The New School in New York.
7. What are your primary platforms?  (e.g., print, radio, online, video, tv, books, social networks, etc.)
Our primary platforms are online and public radio. We also produce public forums and events.
8. How do you reach your audience? Please list subscriptions, online presence, listservs, or any other platforms (e.g., YouTube, MySpace, FaceBook) that your organization uses to engage your audience. 
We disseminate our stories via our website, twitter, facebook, and public radio.
9. What infrastructure is your organization looking to build? (e.g., advertising, web strategies, technological innovations, editorial planning, etc.)
We are interested in expanding our web presence, figuring out ways to reach new audiences via social media but also partnerships with organizations and other media producers.
10. Does your organization have any areas of expertise that could be helpful to The Media Consortium and its members?
We have editorial expertise, experience partnering with public radio stations, and experience working with a diverse group of ethnic media journalists and organizations.
11. How does your organization fit into the progressive media network? (e.g., media producer, distributor, monitor, reform/justice, etc.) 
We are media producers.

12. Is your senior management willing and able to contribute to Consortium discussions, meetings, and projects? 



We would be excited to participate.
13. Who will be the primary MC contacts for your organization?  (We recommend one editorial contact and one business contact.) These representatives will be expected to attend MC meetings, convey pertinent information regarding our projects to your staff, and ensure that your organization is involved in MC-related projects and conversations. If these contacts are unable to participate, who will serve this role in their place? 
Sarah Kramer, for editorial, and Anna Schneider, for business.
