To-dos and lessons learned from the Social Venture Network Meeting
Dear CC Members,

I took a gamble, and spent  $2000 of Consortium money to attend the Social Venture Network meeting in Philadelphia last week.  I went for a short-term reason, to find underwriting dollars for our collaborative fundraiser, and for a long-term reason, to understand how we could better connect to and potentially partner with the socially responsible business community. The meeting brimmed with opportunities, which I list separately below.  I know this is a big email, but the best is last, so read all the way through!  Looking for your feedback now and at our meeting on Nov 10 at 11 PDT, 1 EDT. jgk
1. $$ for Fundraiser.  Deb Nelson, the e.d. of SVN, allowed me to make a pitch for the fundraiser during their “changemakers” session. I had 2 minutes to do the pitch. With a lot of help from all members present at the meeting—LinkTV, FSTV, Nation, Uptake, Laura Flanders, Colorlines, Care2, and BK—we were able to make a fun and inspiring pitch to about 30 people. I will find out next week if that pitch alone got us sponsors. I also am planning to do follow-up emails and phone calls with the help of an intern. I honestly don’t think we will get to our goal of $50,000, but I think we will raise some money.

2. $$ for Ads for Indy Media. Laura Flanders once again served our community tremendously by holding a lunch to convince svn members to support independent media. Many of our members (and me) spoke up during sessions to mention that indy media could amplify business voices. What I heard back was that businesses are ready to buy, but only want to do package deals. We need to understand that the main benefit to them of advertising with us is not actually to get customers for their products  (the fit isn’t close enough between their products and our media for that).  The main benefit is to associate their brand with their values. Since that’s the benefit, they would rather spread their ad buy across many different indy media members, so that they reach the largest collective audience possible. I am going to work with Ellen Bollinger at the Nation on rethinking the TMC ad network, and also some of the svn folks who work in advertising/branding.
3. Partnership with the American Sustainable Business Council. David Levine, the E.D. there, wants to do joint fundraising to sponsor socially responsible business “beats” at indy media outlets and media training for business leaders. This is a win-win, since Laura will probably provide the training, thus we get $$ on both sides of the equation. The question is, which of our members will want to hire journalists for such beats? 
4. Possible major environmental collaboration. The opening plenary of this conference was a talk on Sustainability as a National Strategic Imperative with Patrick Doherty and Col. Mark “Puck” Mykleby . Apparently, the CIA and Pentagon have become convinced that the #1 threat to the US is not terrorism but fossil fuels/global warming, and in the usual military way are creating a massive national strategy to deal with the threat. Doherty is a policy wonk at the New America foundation http://newamerica.net/user/19 Mykleby is a military guy who worked on this stuff at the pentagon, There’s a media component to their grand strategy that currently focuses on a PBS series. I argued forcefully they should also collaborate with indy media, and Tom Rautenberg from SevenOmega, who is funding some of this, wants to talk. So it’s promising…

5. Occupy the Media (Don Rojas’ term). So the SVN Network loves OWS. Really. Ben Cohen brought 4 “leaders” from Wall Street to the conference and they were mobbed at a special session attended by at least 200 svners. I had a chance to talk to the OWS folks, especially Laura Gottesdiener (who wrote for huffpost before camping at Zucotti) and Han Shan. They have been wanting to do a conference on big media; Don Rojas and I talked to them, and they got excited about doing a conference in Jan called Occupy the Media, where we would somehow get Americans to understand that just a handful of companies really control our airwaves and that there is an alternative (us). I was thinking the timing should be just before or after the Citizens United anniversary, since many of us will be out in DC anyway to cover that. Want to get your thoughts, CC!
6. Media for the 99 Percent. So, everyone at SVN loved the Media for the 99 Percent campaign. They got it, and were excited about it. We think the $$ are there, especially because SVN kept asking how they could send the OWS people money and the OWS people, bless them, said they didn’t want money. Well, we do. Randy at Care2 was already talking to Jerry (of Ben and Jerry’s) about doing a petition campaign. I also am going to try to get to Jerry for the larger piece. We just need one of these guys to commit, and I think they all will follow. I’m going to try to work all the angles. 

Ok, so lots of potential not a lot in the pocket. Would like your feedback on how to prioritize next steps, since there are only 2 TMC staff and a whole lot of work to do. 
