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I. Who are the progressive media? What is their role and impact?

September 2008: The Michigan Messenger (a local news site published by the Center for Independent Media) breaks news that Michigan Republicans are planning "to use a list of foreclosed homes to block people from voting in the upcoming election as part of the state GOP’s effort to challenge some voters on Election Day.”

The reaction is instantaneous. Within hours, the story spreads throughout the national blogosphere, and makes its way into print, radio, and television. A coalition of progressive groups, including ACORN, convene at John McCain's headquarters and the Macomb County GOP headquarters to protest the "foreclosed voter" plan. ProgressMichigan and Color of Change launch a joint petition drive to stop the practice. On Sept. 15, Sen. Joe Biden campaigns through the state on the theme of “lose your house, lose your vote.” On Sept. 16, Sen. Obama and the Democratic National Committee file a lawsuit against the Michigan GOP to stop this practice, citing the Michigan Messenger’s story. Fourteen senators call upon the Attorney General to open a federal investigation, and the House Judiciary Committee holds hearings on the practice. The Michigan Assembly then passes a bill making it illegal to use foreclosure lists to challenge voters. Ultimately, the Democratic and Republic party sign a joint agreement stating neither will use foreclosure lists as a basis for poll challenges in Michigan on election day.* 

From the blogosphere to magazines; radio to streaming video; television networks to book publishers; the progressive media comprises a dynamic and broad sector that breaks news, investigates critical stories and issues, challenges right-wing frames, activates its audiences, and helps drive money into the social and political process.

While blogs and social networking platforms are better known for their advocacy and fundraising campaigns, progressive journalism-focused organizations remain a core component of this sector WHAT SECTOR ARE YOU REFERRING TO?, conducting critical, investigative reporting that the mainstream media is unable or unwilling to undertake. The political blogosphere is developing new audiences that transcend age, race, class and shared communities of interest. At the same time, many traditional progressive media outlets (magazines, radio, television) still reach a large set of older Americans with more disposable income for donations. 

One common misconception about progressive media is that its outlets and audience all have similar points of view. While many share similar broad values, the reporting and analysis within this sector are quite distinct and vary according to outlet. Some are devoted to covering issues of racial justice, while others on political happenings within the Beltway. Some focus on international news, others on regional political machinations. In the last few years, communities have formed using comment boards, YouTube videos, and social networking sites. Offline events have become hotbeds of debate about the priorities of a new administration, the policies needed to accomplish these priorities and so much more. CHECK MY EDIT HERE—THERE WERE TWO RUNON SENTENCES THAT I TRIED TO CORRECT. Overall, the progressive media sector is demographically diverse, and reflects the concerns of millions of Democratic and independent voters. 
II. How big is the progressive media audience? 

July 2008: A team of Mother Jones reporters (James Ridgway, Daniel Schulman and David Corn) breaks the news that the National Rifle Association had paid Mary Lou Sapone (aka Mary McFate), to infiltrate three separate gun-control organizations, including the Brady Center. 

In addition to related reports by progressive news outlets such as Air America and Democracy Now!, the story was is picked up by The Washington Post, the Associated Press, Good Morning America/ABC, Newsday, NPR, CNN and many other outlets. MSNBC’s Keith Olbermann named Sapone/McFate to to his “Worst Person” list shortly after the story broke. Sen. Frank Lautenberg of New Jersey, a proponent of gun regulation, writes a public letter to the NRA demanding an explanation.* I’M NOT SURE THAT THIS NARRATIVE QUITE ADDRESSES AUDIENCE?

A 2006 study by The Media Consortium—a network of more than 45 of the country’s leading progressive journalism organizations—revealed the potential size and scope of its members’ collective audience. Sixteen Consortium members poured their lists of subscribers, donors, registered online users, and newsletter subscribers into a single data file. An outside firm removed duplicate names and ran a series of demographic overlays on the data, reporting: 
· The 16 organizations had a combined file size of 2.9 million names (about the same size as MoveOn.org’s file): 1.8 million confirmed regular mail names, and 1.1 million confirmed email addresses.
· Only 1 in 4 names on the original list is shared between two or more organizations. In other words, 75% of the original list is served by only one media outlet, meaning there is very little audience crossover.


The file size alone demonstrates the significant influence of this sector. This number does not include non-confirmable audience data, such as one-off or semi-regular visitors to websites who have not provided their names, newsstand sales, or television and radio audiences. It also does not include data from the other members of the Consortium or the progressive blogosphere. Extrapolating, the progressive media sector including blogs, radio, television, videos, magazines and more could well regularly reach between 15 and 20 million voting and politically active individuals a year.
The progressive media’s audience also reflects the diversity of voting Americans. They range from progressive to independent, from 18 year-olds to senior citizens, and span the broad spectrums of gender, race and class. [IS THAT SUPPORTABLE? I THOUGHT THEY WERE OLD WHITE GUYS ERIN: MAYBE INCLUDE QUALIFIER FOR ONLINE USERS?] Progressive media audiences have a higher rate of community engagement and activity with national politics. They tend to donate more to non-profits and political campaigns than the average citizen. 
III. A short (but significant) history of the progressive media landscape

FDL EXAMPLE GOES HERE


Over the past three decades, the right-wing media sector built a successful, top-down structure that successfully distributed its talking points through a wide swath of media outlets. These “talking points” were developed by think tanks and grassroots organizations, and quickly fed into the mainstream media to frame national political and social debates. In contrast, until recently, the progressive media sector and its allies operated as a fragmented set of siloed organizations that often had little-to-no contact with each other, much less an infrastructure that could support and drive the overall impact of progressive perspectives on public and political discourse. {THIS IS KIND OF A RUNON SENTENCE> I WOULD TRIM AND SEPARATE}
A map of the progressive media produced in August 2005 (Tracy Van Slyke and Jessica Clark, In These Times) illustrates this gap-filled sector:


[image: image2.png]The Emerging Progressive Media Network

Hisoricatly, oundtions havent focusedon bulling aprogrssve modiaarastructure Messageslow o a varety of arganizatons
and individuals ot a0 colesc nt unifednaratives that ponetrat the mainstrea, Rocenly,progressves have ogun
coordinating thelr messages and alking poits, bt gaps remain betwsen Bltway ol and grssrots . orts.The groups and
{nciiduals highighted below e among the mostvsible hubs n the progressiv madianetwork.

Tigpire 2uame,

Ve B fostors Overine s e e b ik

v o oy ar ks ans e oanion v

Coranan i tasiars et sage o mesage.

i uning ot Howow:mny o e e

Srgesh masia ok Sy G dorscommitie

e, st s ne
popresie nese

Sogusive e sasem
e
e
v g,

Democratic
licymakers Jrr—
Individual & = s
Gorporate R e
Bonors el
Aagendanal) 5275 & progressive mecla outets. m""""‘mm:;:;'v'::v"m""’"’
Online Groups oo it
plentis it s
W
‘Think Tanks Bridge groups -
 Foundations ey e
s e e
R R i e ey ot
SLIETEE e L S
e S
i it e naars

WSSINGCarunatn
Setuan oD memaga mactine
ana G groisanaas

el anrntas mesages.

Mainstream
Media
ez
Framing & public: et v
relations projects s
ot )
Issue-based e | % Z
nonprofis el N
o eoomernat | Gueraremnst | ovingr | Ni el g
s o o o > ia
WediaWaichdogs ModaRetorm
v e
e | s | e N, i ) U
oo o oo e BN )= iy e
. { ooy o

aganon.

i ale st s sctatand poltial ol rnces
Seaar s CosEnag 57350 TG I

FRGREEMEDA AN
e Detberata oganied
Divrseanddomaacie Top down
Socljetcnagerda | Corporisagends

Urdotindsd i calio. Sucsostllorprofis 3

susinmodzpjecs Tl furdd ronpoft
ot projcts
Wi mossages Goorintes messages
Srugging orcomage  Lgo sl mainstoas
andeiinaey madiampact

Progressive Media

Onling magazings S sty vy
e b ey | T
. Radio networks
Oniineportals i iy
G b, i it .
i e )
ey Satalitg/cable/
Independent digial TV
community meda e
i e e ko s
e o
Documentary
Pubisers producers
S et S o
[t ey
Magazines Jourmalist/pundis
I o, S
e e
g s G ML
o b, e S
Publ maloctuals
foacim i Blogs
Bt Mk

o raom e

P —
e





Over the last few years, progressive media has risen in prominence and influence. Public fury at the Bush administration’s failures (and mainstream media’s lack of in-depth and consistent reporting) inspired audiences to search for new sources of information on issues including the Iraq war, economy, Hurricane Katrina and more. The continued rise of the Internet as a news source during this time allowed audiences to easily find and follow their favorite progressive news sites online. Media outlets and allies also recognized the benefits of connecting and collaborating offline and online, helping to set the stage for a more energized and effective sector. 
A 2006 map shows these major developments among the progressive media and its allies (Tracy Van Slyke and Jessica Clark, In These Times):
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A) Media reform organizations like Free Press and the Center for Digital
Democracy along with B) newsmakers like Common Cause and Consumers.
Union sounded the first alarms about corporate threats to Internet freedom.
€) Independent media like The Nation and AlterNet.org provided ongoing
coverage. Free Press, MoveOn.org and top independent progressive
bloggers then formed the Savethelnternet.com coalition. Comprised of
more than 700 organizations, the coalition pushed D) 750,000 calls, letters
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As this shifting landscape shows, the second Bush administration marked a surge in citizen-driven media. The popularity of new progressive sites like The Huffington Post and Daily Kos prove that there are millions who want to not only follow the news, but to also communicate and activate each other.The progressive blogosphere has twice the amount of traffic that conservative blogs do. A Pew Research Center report in October 2008 notes, “Many more Americans are turning to the Internet for campaign news this year as the web becomes a key source of election news. Television remains the dominant source, but the percent who say they get most of their campaign news from the Internet has tripled since October 2004 (from 10% then to 33% now).” 
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These new outlets and audience habits are reshaping the progressive media landscape, allowing for a powerful, network-based system to rise. The Presidential Watch08 project tracked the most influential progressive, mainstream and right-wing web sites in the lead-up to the presidential election. To view the map (image on left) and corresponding links, go to http://presidentialwatch08.com/index.php/map/.The linked structure of online progressive media connects myriad projects across platforms, allowing powerful ad-hoc coalitions to form around issues, deep debate to take place across outlets, and buzz to be built quickly around breaking events. Online platforms and social media have provided progressive media with the tools to build a flexible, opt-in infrastructure that rivals the reach and influence of conservative pundits.

The Personal Democracy Forum recently released a list of the top blogs of 2009, liberal and conservative.Liberal blogs include Think Progress (produced by the Center for American Progress), Feministing, FireDogLake, Mother Jones and Balloon Juice. For a list of the top blogs in 2009, go here: http://personaldemocracy.com/TopPoliticalBlogs.

In the last few years, local and state blogs have developed more political power. They are not only filling in news gaps left by the disappearing newspaper industry, but are also driving commentary and analysis on everything from local and state elections to national election results in their states. Localized political blogs regularly feature the primary issues of concern to the citizens within a pin-pointed area and can reflect different points of views and analysis than those seen within the national blogosphere. 
To see a comprehensive list of progressive political blogs in all 50 states, go to http://www.leftyblogs.com/. It is critical to follow top-line local/state blogs to keep a finger on the pulse of America’s different regions and political movements. “State progressive blogs fill a much needed niche in progressive communications. They're a must-read for local newspapers, state government, and members of Congress. They connect the establishment to the progressive grassroots and vice versa. Every good progressive state blog is a news report, an advocacy organization, and open forum all rolled into one,” says Matt Singer, a blogger for Montana’s Left In The West (http://www.leftinthewest.com/). 

As the online community ripens, progressives have also made strong gains on radio airwaves once dominated by conservatives. While conservative hosts still have a significantly larger audience than progressives, the equalizing factor of both the Internet (iTunes, streaming audio/video) and considerable investments in progressive networks (Air America), as well as personalities (Amy Goodman, Ed Schultz, soon-to-be Sen. Al Franken) opened up the space for more audience members to find progressive talk radio. THIS IS ALSO A RUN ON. CAN WE SEPARATE? Millions of listeners tune into progressive radio every day, which has vaulted these hosts to a more mainstream celebrity status.

As the progressive media and progressive hosts rose in prominence, the mainstream media capitalized on their popularity with the hopes of capturing new audiences. MSNBC has become the focal point for progressive points of view and reporting, with the quick rise of Keith Olbermann and the late 2008 appointment of Rachel Maddow to her own television show. Right-wing pundits and reporters still dominate the agenda-setting Sunday talk shows, but there have been more openings in recent years for progressive/liberal guests ranging from The New York Times’ Paul Krugman to The Nation’s Editor & Publisher Katrina Vanden Heuvel.

IV. How the progressive media sector works today

August 2008: Robert Greenwald and the producers at Brave New Films aim to illustrate the irony of Sen. John McCain’s attacks calling Sen. Barack Obama as an elitist. On August 17, Brave New Films releases a four-minute video titled “McCain’s Mansions,” which intersperses shots of a McCain’s houses and their price tags (ranging from $850,000 to over $4 million) with clips from an interview with Eileen Gills, a woman who had lost her home. 

Many allied web sites post the video, including The Nation, The Huffington Post, AlterNet and dozens of independent blogs. Steve Greenhouse of The New York Times reports that rival unions A.F.L-C.I.O and SEIU, “have banded together to help distribute and publicize a new online video that characterizes Senator John McCain as elitist and out of touch." As of October 7, 2008, the YouTube clip had attracted more than 520,000 views.

On August 21, 2008, Politico reporters Jonathan Martin and Mike Allen ask Sen. McCain how many houses he owned. Sen. McCain’s now-famous answer is, “I’ll have my staff get back to you,” inciting a tidal wave of reaction from late-night comedians, the mainstream media and the American populace. The Politico is often credited for breaking this story—but it was the efforts of Brave New Films and its allies that pushed the story and gave Martin and Allen fodder for their questioning of Sen. McCain.*
Over the last few years, it has become clear that progressives do not work within the same hierarchical, talking-point-based structure of the right. The traditional notion of an “echo chamber“ —corralling everyone to advance same talking points until they become the mainstream meme—was tried and rejected. Instead, progressives have built an influential, network-powered media system fueled by the immediacy of the Internet, with the connectivity of new social networking sites ranging from Digg to Facebook to YouTube and growing  offline relationships among media makers and allies.

This system is based on a loose coordination of outlets, organizations and individuals that work to propel a story, issue or message(s) to either targeted audience sectors, the mainstream media, or both using new tools and social networks. For example, if one outlet writes a story or produces an online video, audiences around the web can immediately comment on, rank, and share it. Other media outlets or organizations can pick up the link and story, contextualize it using similar stories and then their audiences can comment, rank and share, and exponentially expand the influence of the original piece. It is often an ad-hoc and unstructured process. But as the influence of the Internet has grown and more professional offline relationships have developed, campaigns around issues or a particular story are more closely coordinated. Coordination around issue-based campaigns, fundraising drives and policy demands are most often seen in the blogosphere and advocacy organizations. This {WHAT DOES THIS REFER TO?} can be a double-edged sword for politicians seeking to bolster their positions.  

A Jan. 16 post in the New York Times online illustrates this point and forshadows possible tensions between the Obama administration and progressive outlets and activists:


 Ari Melber [of] The Nation, not[ed] that a question about whether Obama would appoint a special prosecutor to investigate possible Bush Administration war crimes had been voted to the top of citizens’ questions submitted to the new administration via Change.gov. An Obama spokesman tried to dodge the question, but it didn’t go away.
It is striking that Obama’s aides, who helped win the election by harnessing new media, believed they could just spin away from their online interlocutors. Instead, the move backfired immediately. Bob Fertik, the activist who submitted the question, campaigned for it; and progressive websites, including thenation.com, blasted the dodge. Within a day, MSNBC’s Keith Olbermann picked up the story. A day later, Obama was compelled to answer the question in an interview with ABC’s George Stephanopoulos, who quoted it and pressed Obama with two follow-ups. Obama’s answer, which prioritized moving “forward” but did not rule out a special prosecutor, made the front page of the January 12 New York Times.

http://opinionator.blogs.nytimes.com/2009/01/16/obama-20-whos-leading-who/

Among more journalism-focused, less advocacy-based media outlets, there have been multiple conversations and small-test cases that examine how to focus on a particular issue and collectively drive it into the larger public discourse. 

Altogether, this network [WHICH NETWORK? THE MC?]of media outlets, organizational allies and active (and media-savvy) individuals are influencing debates in the national conversation. Their work is also becoming a focal point for national conversations.

Major Points of Review:

· The progressive media sector is a diverse and dynamic universe of organizations and individuals that reflect America’s shifting demographics. 

· Progressive media consistently reaches millions of voting citizens a year. Many of these individuals were volunteers, donators and supporters of President Obama during the election.

· Within the broad range of national news outlets, there are also niche sectors (WORD CHOICE HERE. MAYBE OUTLETS INSTEAD?] that focus on particular topics or communities (i.e. women, youth, state/region, African Americans, Hispanics, etc..). 

· Breaking news, investigative reporting and analysis is still promoted into the mainstream public dialogue through traditional means. But a network-powered media system has become the key to driving mainstream debates and narratives.
Recommendations:

· Talking points are important for any organization or administration. But don’t expect the progressive media to parrot these talking points in the same sort of echo chamber format as the right wing media. Building professional relationships with key reporters and editors within the progressive media is a critical component to sharing the viewpoints and efforts of the Obama administration.

· Regularly follow a select number of national progressive news sites, including outlets that serve selected geographic, demographic, and issue-based niches. This will allow you to synthesize and understand hot topics and debates throughout a broad swath of active, engaged and voting citizens that could be integral to informing policy and election wins over the next four years.

· As noted, debate happens on progressive media web sites. Expect criticism. But, more importantly, listen to the feedback. Progressive reporters, bloggers, pundits and active audience members have their fingers on the pulse of millions of progressive Americans. 
· Break a certain number of stories or exclusives within the progressive media sector over the next few years to build relationships, take advantage of deeper coverage, and balance out the mainstream access given to conservative pundits and reporters over the past eight years. 

See Next Page for “A Short List of Progressive Media Outlets,” organized by sector (2009).



Tracy Van Slyke, Project Director, The Media Consortium
tracy@themediaconsortium.com, 312-315-1127, www.themediaconsortium.org
*Mother Jones (http://motherjones.com) is a national news organization that focuses on investigative, political and social justice reporting. Its bimonthly magazine reaches 240,000 subscribers and its 24-7 updated website draws hundreds of thousands unique visitors a month. 

*The Center for Independent Media (http://newjournalist.org/) investigates and disseminates news that impacts public debate and advances the common good. To accomplish its mission, the Center operates an independent online news network, including The Washington Independent (DC), Minnesota Independent, New Mexico Independent, Iowa Independent, Independent, and the Michigan Messenger. 

*Using cutting-edge Internet video campaigns, Brave New Films (http://bravenewfilms.org/) has created a quick-strike capability that challenges corporate media with hard truths and empowers political action nationwide. Their online videos have received millions of viewers in the past year alone.]

	SIDEBAR: A short list of progressive media outlets, 2009:

	
National Political Blogs

Crooks and Liars
DailyKos
Digby
Eschaton
Firedoglake
Glenn Greenwald (Salon)

Majikthise
MyDD
OpenLeft
Think Progress
“Afrosphere”
(African-American Blogosphere)
Afro-Netizen
Black Agenda Report

Jack and Jill Politics
Pam’s House Blend (also LGBT)

Hispanic National Blogosphere

The Sanctuary
The Unapologetic Mexican

Feminist National Blogosphere

Broadsheet (Salon)

Feministing

Feministe

Pandagon
State Blogs

WriteWhatSheLikes-Ohio

Michigan Liberal-Michigan

Democracy for New Mexico-New Mexico

(Full list at leftyblogs.com)
	
Book Publishers

Berrett-Koehler
Chelsea Green
Monthly Review Press
Seal Press
Seven Stories
South End Press
The New Press
Magazines (with web sites including blogs, videos, etc..)
ColorLines
Harper’s

Hightower Lowdown
In These Times
Mother Jones
Ms. Magazine

Sojourners
The American Prospect
The Nation
The Progressive
The Texas Observer
The Washington Monthly
Utne Reader
Online News Sites 
(Original Content)
Grist.org, 

RH Reality Check
Salon

Talking Points Memo 

The Washington Independent
Online News/Aggregators (original and reprinted content)
AlterNet
Buzzflash
Common Dreams

Grist
Huffington Post


	Online News/Aggregators con’t

Media Channel
New America Media
The Raw Story
TruthDig
One World
Radio
Networks
Air America
Pacifica

Public News Service
(state bureaus across the country)

Individual Radio Shows

Democracy Now! 
Free Speech Radio News
Making Contact 

Radio Nation


Television 
Networks

Free Speech TV

Link TV

Individual Television Projects
Grit TV (online and 
on satellite via Free Speech TV)

The Young Turks (online and XM radio show)

Online Video News

The Real News Network

American News Project 

Brave New Films

The Uptake
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